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Key findings

In 2018, the Minnesota Department of Human Services adopted the Integrated Services
Business model (ISBM), a new model of service delivery with the goal of providing all
Minnesotans with access to an integrated, accessible, and-pergered human serviee

system. D this end, DHS is developingsalf-service portal and social needs tool

(sometimes called a screening and referral thalf) will provide information on available
services that are relevant to ul®mforemd needs,
the development of the tool, DHS commissioned Wilder Research to gather primary data
through keyinformantinterviews, as well asecondary data from national, state, and

local sources. The following are key findingsdrecommendationgom thisproject.

Key informant interviews

Current sources of referrals

A According to respondents, most people in their community come to their
organization for referrals or obtain them by word of mouth. Other commonly
endorsed themes included other organizatioispaoviders (i.e., not thene the
respondent representedgvigationresourcegsuch as referral phone lings)
government and tribal officeand case managers, social workers, and navigators.

)

Communities andcultural groups likely differ in where theyseek referrals For
examplereaching the Somali community may requrelding awareness and biry
among Somali elders and mosques, while reaching veterans may require building
awareness both at veteraenving organizatios and within otine social netwrks.
Similarly, culturally specific organizations also play a critical role in providing
information to the cultural groups they serve.

)

Personalizedinformation, one-on-one assistanceand collaboration among

providers are key to the success of current soces of referrals.Respondents noted
thatinformation tailored to the specific needs of clietdas help ensure the client

ultimately receives services, and ttia familiarity and responsiveness that comes

with oneonone assistance helps ensurethegcéme x i ty of a clientds ne
and eases the burden on the client, especially as users oftearleekvfcesn times of
crisis.Collaboration among service providers is helpful in ensuring that each organization

is upto-date on whaservicesorganizationgrovide
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A Current referral sources can be complicatedpurdensome, andout-of-date, and
a central hub with comprehensive information is lackingRespondents expressed
concerrthat current sources of referrals can be difficult to use, watividuals needing
to contact several places and complete a lot of paperwget e information they
need. Additionally,éspondents noted the lack of a central hub of informatiwallenges
related to maintaining the accuracy of information, thiaticurrent sources use
complicatedanguage and pose language and cultural barRexspondents also noted
that, due to the complexity of the service system, clients are often unfamiliar with
what services exist and how to access them.

Marginalized populations and populations with stigmatized identities or concerns

are likely to experience more challenges and express more concerns related to

the trustworthiness and usefulness of the tooConcerns may include whether the

tool will provide cuturally approprate informatiorin a culturally appropriate format
whether thauser will be referred to a provider that will treat them respectfully; and
whetherthe toolwill pr ot ect the end userds privacy

>

Needs and assets

A Strong community relationships and resiliencywere the most commonly identified
community assetsThis included a strong sense of community, that community
members take care of one another,-adifocacy, tenacity, and openness to trying
new things to ensure their needs are met.

p>2)

The needs most oftenited as missing from the list already being considered by
DHS included education and careerelated needs and needs related to social
support.

Developing and promoting the tool

A Respondents mostommonly said thatthe tool could be made most useful by
ensuring it is easy to use and offering the opportunity for on@n-one assistance
if desired. To make the tool eadp use, respondents suggested keeping the screening
process short and limited to a few questions; making navigation intuitive; and focusing
on visuals, while being concise with word$e importance of upo-date information
was also emphasizeguggestions for providing of@one assistance included offering
a calkin option or a chat function.
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Mi nnesotads communi ti e ssamdav eeeduanaccgssthe c har ac
tool in differentways Respondents emphasized the I mport
accessibility and usefulness for peoplarirall backgrounds. This included providing

the tool in multiple languages and multiple formatalteviate obstacleelated to

language, literacgnd digital literacyevels,device and internet accessdvision

and hearing impairment

>

To build awareness of the tooand encourageits use, respondents most
frequently suggested engaging providersral conducting targeted outreach to
desired communities Respondents emphasized thatviers will likely use the tool
while navigating services for clients, and that they may play a critical role in
promoting the toolln terms of outreach, respondestggested conducting outreach
activities tailored to specific communities, suchesching out to communitiéisrough
their primary languageartnering with cultural organizationsnd using images and
words that are reflective of their culturemarketirg materials

Secondary data analysis

As noted in the key informant interview key findings, one clear lesson from the secondary
data analysis is that counties differ in their strengths, needs, and demographic composition.
Secondary data are includedre ad throughout the report either at the county level or
county group level, based on how the data was available.

Needs and asseby county

A Counties withhigh levels of need/low levels of assétcross four or more topics
includeAitkin, Beltrami, Cass, Géarwater, Mahnomen, Mille Lacs, Pine, and Ramsey
counties.

p>)

Counties witHow levels of need/high levels of assétscross four or more topics
include Anoka, Big Stone, Carver, ChisaDodge, Lac qui Parle, Murray, Red Lake,
Rock, Scott, Sherburne, Washiag, Wright, and Yellow Medicine counties.

A Population change projectiondor 2030 vary widely across counties, with some
projected to experience significant growth and others projected to experience
significant declines. Most fall withir6% and 5% (N=59)

Unemployment ratesfor most counties fall within the range of 5% to 7% (N=59).

)

>

Regionalhomelessness ratamnge widely, with most counties reporting rates-of 6
10 people per 10,000 (N=57).

1 Includes counties that have four of moagegories in the highest 10% for measures of need (e.g.yenerg
burden) or lowest 10% for measures of assets (e.g., child care slots).

2 Includes counties that have four of more categories in the highest 10% for measures of assets or lowest
10% for measureof need.
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>

p>2)

> >

p>2)

The percentages of students reporaingiety symptomsfall within 23% and 30%
for most counties (N=63).

The percentages of students reportiegressive symptomsall within 20% and
25% for most counties (N=57).

Most counties havenergy burdenrates of 35% (N=65).

The percentages of studealsgible for free/reduced price lunchrange widely with
most counties falling between 30% and 45% (N=53).

The percentages dbusingcostburdened householdgor most counties range from
21% to 27% (N=56).

Poverty ratesby county range widely, with most falling between 8% aBfh IN=59).
Most counties repofbod insecurity rates ranging from 8% to 10% (N=60).

Only three counties have 100 or maheld care slotsper 100 infants, toddlers, or
preschoolers, and most counties have under 75 slots (N=50).

Needs and assets by cougtpup

A

p>2)

p>)

p>)

p>)

p>)

p>)

The percentages of households servedibgline broadband servicewith speeds of
at least 25 Mbps for downloading and 3 Mbps for uploading by county range widely,
with most counties falling within 70% and 95% (N=56).

The percentages of householdattreceive SNAP benefitgall between 5% and 9%
for most groups (N=16).

The percentages of households tiegiort income lower than the eligibility limit
for SNAP benefits but do not report receiving benefitsange from 11% to 18% for
most groups (N=15).

The percentages of the population that reports haworigealth insurancerange
between 3% and 4% for most groups (N=16).

The percentages of households that repotrthaving a car availablerange from 4%
to 6% for most groups (N=20).

The percentages ofd@lpopulation withat least some college crediainge widely,
with most groups ranging from 61% to 70% (N=13).

Median personal incomeranges from $26,000 and $35,000 for most groups (N=13).
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Demographicby county group

A The percentages of the populat@myears of age or olderange from 14% to 20%
for most groups (N=15).

The percentages of the population watty type of disability fall between 10% and
14% for most groups (N=15).

A TheBIPOC population of most county groups ranges from 9% to 19% (N=14).

A Theveteran population of most county groups ranges from 5% to 6% (N=13).

A For most groups, the percentages of the populatiorsplegtks English less than
Aver y falvetvéed 1% and 4% (N=16).

A The percentages dbuseholds that include childrerfall between 57% and 63% of
all households for most groups (N=14).

A The percentages bbuseholds that consist of noffiamily householdsrange from
1% to 2% for county groups (N=16).
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Recommendations

The results of the key informant interviews made clear a desiagéberral hub that
provides comprehensive, uf-date information. Also clear wetlkee benefits of irperson
referrals as they can address the complexitaof ndi v b d u & hrieedsando s
alleviate the burden clients ofterperiences they seefeferrals. The following
recommendations, based on the ikdgrmant interviewresults and the secondary data
analysis, are designed to help ensure the tool meets theofig@edspective end users. As
many of the recommendations reflect the opinion dkeyinformants, the final
recommendation is for a survey of emgkers teexpand upoithe information presented
here.

A Focuson building buy-in and generating awarenessbout the tool among the
people and organizations valued by prospective end users, whiahil differ by
culture. For people to be referred to the tabk individuals anadrganizations they
trustneed to be aware ttie tool and view it as useflds these people and entitegs
likely the largest source of referrasasuring that specificultural communities are
aware of the tool means understandirig those cultural communities specifically go
to for advice and building awareness and-bugmong thoséndividuals and
organizations

)

Consider that people are in a period of stress or cris when seking referrals.
Respondents noted that people are generally in a period of heightened stress when
seeking a referral, with complex needs, and possibly a desire for emotional support
and feeling understood. An online tool may be most succe$#falddressesnot

only the need the person is seeking a reféorabut the related feelings and concerns
they are having in that moment. The tool must also betease, so as not to

increase feelings of stress or hopelessness (see next bulletg ldawoption for one
to-one interaction with someone who can help navigate the referrals is another way to
help ensure that people get the support they need.

)

Make the tool accessible and eadyp use.Some people need specific accessibility

options in plae such as braille, a screen reader and material that can be read by a
screerreader, and translated materials or an interpreter to obtain information. All

individuals will likely benefit from a tool that is intuitive to use; has simple, easy to
understandanguage; has visual cues, as well as words; and provides comprehensive,
up-to-date information on a range of needs and referral sourees evant t o t he u
situation
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p>2)

p>2)

p>)

Make decisions about privacy, trustbuilding, and content from the perspective

of marginalized populations.As marginalized populations are likely to have the

most concerns about privacy and the trustworthiness of the tool, decisions that meet
their needs are likely to meet the needs of others as well. Similarly, the detail and
content eededsopeople frommarginalized populationsan determine if geferral is
appropriatdor themis likely to be beneficial for all endsers in theidecision

making.In addition due to historical and current systemic oppressiarginalized
communities are disproportionately affected by poverty, health issues, and other
major concerns, yet have the fewest culturgligcific resources. Thubhese

populations could potentially especially benefit from the tool if it meets their needs
well. To the extenthat not all organizations are appropriate for people from all
cultures, some respondents recommended designating organizations that are culturally
effective and supportive for specific

Engage other organizations inhe process of developing, promoting, and
implementing the tool.Other organizations can help with the following: shaping the
tool so it meets the needs of staff and clients; ensuring the information within the tool
isupto-d at e; pr omot iandgnaking surethe todl i$ capitalizng on,
rather than duplicating, existing resourdésy informants particularly emphasized

the importance of encouraging bimyamong providers, to ensure they promote the

tool to ther clients.

Focus on community stragths and assets, as well as needisthe key informant
interviews, communities were identified as having multiple strengths including having
resilient members who ar e c®&emqinttteed t o
secondary data, counties and dyugroups differed in their needs and assets.
Approaching a community from the perspective of its assets helps ensure the tool
offers all the resources a community has available, is designed in a way that is
respectful of the people it serves, and mogaifely helps communjtmembers

further strengthen themselves and each other.

Collect feedback from endusers to better understand the strength and frequencyf

their needs, strengths, and preferences related to development and implementation

of the tool. Several respondents also emphasized the importance of coliegtirig

from potential end uses survey will allow DHS to confirm and expand on the
information collectedhrough key informant interviews and secondary data analysis. It
will give potentialendusers their own voice in determining how best to shape the
tool to meet their needs.
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Introduction

Background

Minnesota human services agencies are working toward a new model of service delivery,
with the goal of providing all Minnesotans with eqbite access to perseentered human

services. The Minnesota Department of Human Services (DHS) and partners are working
together to redesign human services, creating an experience that is easy to navigate, uses
the technology people are accustomed th@ir tdaily lives, and meets them where they

are. This vision, which is called fAintegrate

from how things work today.

Because of how human services are set up
options available to them and make decisions on what to do in order to meet their needs.
It can be difficult to learn about how programs and services are structured, and what the
rules and requirements are, even while someone may already be receiving denvices.
often unclear how to communicate, and who should be contacted for what. These are just
some of the difficulties of the human services system, and they are real barriers that people
face to receiving services. These barriers create frustration, tranchatigma. The way

the system operates discourages people from using it, and that means our communities
end up missing opportunities and not getting the sesthesy need

The vision for integrated service delivery includes giving families the powects on

goals, helping to prioritize and address immediate needs, and providing information for
them to consider, as well as programs and services that might be a fit for them. Programs
and services will be coordinated across their community, countgl trétion, and state.
People will be able to choose supports and servicesthiaif lives-their wants, needs,

and goals. Coordinating services should be the same whether the person or family is talking
to staff face to face, over the phone or interaeusing an electronic device, such as a
computer, a kioskgr a cell phone. Interactions should be available on a spectrum, from
low-touch, or mostly sel§ervice, to higiouchwith direct assistance from staff. In this

way, people and families willdbable to select what works best for them.

To this end, DHS is developing a ss#frvice portal and social needs tool (sometimes called

a screening and referral tool) that will provide information on available services that are
rel evant t alturalsbackgsodnd, are échson. The aim is to providea
wrongdoor"approach, with new seffervice options. These options will be accessible

and written in plain language. They will empower people to control their information and
how they communicatthrough technology that they already use and expect in their everyday
lives (such as the web and mobile phon&®y the social needs tool, the emphasis is on
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what people identify as their unmet needs based on social determinants of health, rather
than pecific program language.

DHS is engaging with peoptaeyserve and a large network of partners and stakeholders
in this work, using humanentered design to guide research, analysis, and engagement.
To inform the development of the digital toolHB comnissioned Wilder Research to gather
primary data from key informants and community members, as well as secondary data from
national, state, and local sources. This report highlights the findings frdwmytleformant
interviews andsecondary datanalysis

Methodology

Key informant interviews

To better understand the experiences and preferences of various communities and individuals
navigating the process of finding services, Wilder Research conducted key informant
interviews. Respondents were asked abatreat and suggested sources of information

used to find services, the challenges often encountered when trying to find services,
community assets and needs, how the tool could be designed and released to maximize its
usefulness, and how to build awarenefsthe tool.

Sample and interview procedure

Wilder Research and DHS each developed a list of individuals and organizations to include

in the sample. These respondents were chosen based on their ability to speak to the needs and
experiences of a certain oonunity, and mostly consisted of staff that work at commueinity

based organizations and tribal agencies.

For the list of respondents compiled by DHSplagroup of the DHS project team
volunteered to identifyespondentsThey began by identifying criterfar different
demographic representation to ensure a wide variety of perspectives would be included.
These criteria included regions of the state (i.e., Northeast, Northwest, West Central,
Central, Southeast, and Southwest Minnesota and the Twin Cigesgestype (i.e.,
disabilities, mental health, food insecurity, housing, education, employment, economic
development, and health), population type (i.e., African Amerigarerican Indian

Asian and Pacific Islander, Latinos, LGB Tchildren, youth, oldesdults, and veterans),

and American Indian communities (i.e., federally recognized/enrolled tribal members,
tribal nations, urban American Indians, and descendants of enrolled tribal members).
These criteria refleagxisting research done by the DHS tefanthe tool. Following
agreement on the criteria, the DHS Community Relations team provided a statewide list

Data to Inform a Human Services 9 | Wilder Research, February 2021
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they manage of organizations that servadidemographic populations, atite team
selected a number of options that reflected the criteria.

For the list of respondents compiled by Wilder Research, the team began by conducting a
scan of organizations across the state that serve particular communities or otherwise have
familiarity with particular communitiedVe also solicited suggestions from otkéitder

staff members. The team worked together to refine the list to ensure adequate
representation from all regions of the state (i.e., Northeast, Northwest, West Central,
Central, Southeast, and Southwest Minnesota and the Twin Graes)jsdemographic
andculturalcommunities (i.e.Black andAfrican Americanincluding Somali]

American Indian, Asian Americgimcluding Hmong and Karenl.atinx, LGBT+, low

income, refugees and immigrants, veterans, individuals with disabilities, youth, and older
adults), and variaservice types (i.e., disabilities, mental health, substance use, food
insecurity, housing, education, child welfare and foster care, and employment). In
addition, the Wilder team used their existing social network to identify three respondents
as potental end users, defined as an individual who has had experience looking for
services.

For therespondents selected by DHS, a DHS staff person ndtigeathat Wilder Research
would be contacting them techedule the interview. For the respondents seldgted

Wilder, a Wilder staff person made the initial contact. At the end of each interview,
respondents were asked for their suggestions of other people to interview. Some of these
suggestions were added to the sample, based on the communities they ebusgphélak

to. Wilder continued to contact respondents until a total ahtviewswere completed.

Interviews took about an hour to completed aespondents were offered a $2almart
gift card to thank them for their time. In one instance, a respomdentived in an area
without a Walmart was sent a U.S. Bank gift card.

Respondents were given the option of two confidentiality levels: report in aggregate only,

such that no quotes or examples would be used, or alldténgse otle-identified

response, such as quotes or examples, to be use
confidentiality was adhered to in the selection and presentation of information and

guotations used to illustrate themes.

To analyze the interviews, researchers created a codehogkamsopercoding method
and coded the interviews in Atlas.ti, a qualitative analysis software program.

Respondents

To ensure the information collected represented the opinions and expeatpeesple
from diverse backgrounds, respondents were asketldo own demographic
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information, as well as which group and communities they were aptevinle information
about.

Respondentaereprimarily older (average age62, range = 36/4) andwomen {3%).
In terms of racand ethnicity respondents mosbmmony identified aswhite (70%),
Asian or Asian American (8%), or Black or African American (8%yenty percent
identified as having a disabilit$% as LGBT+and8% as veteras Respondents most
frequently reported attaining a graduate/professiongiede followed by a four
year / bac h eAddtioralgenthgraphicanéormatios in the Appendix.

Respondents reported being able to speak to a variety of grodpsmmunities,
including thosewith specificneed (i.e., needs related to homelessneshousing,

mental healthsubstance usand employmeitandof varyingage group (i.e., older
adults youth); race, ethnicity, and cultural backgrostide., BIPOC, East African Somali,
American Indian community/tribes, multiracial, African Ameriack, Kurdish, Latinx,
Hmong, West African, Asian Indian, Asian/Asian American, South Asian, Pacific Islander,
Russian/Ukrainian, Kar@nandfamily types (i.e., families, unaccompanied youth, families
with young children, single adults, new/expectingepés, single parent househglds
Respondents also said they had knowledge about othersginaluding veterans,

LGBT+ individuals,the disability communitypeople with low incomes, people who are
HIV -positive, caregivers;ommunities that speanothelanguage other than English,
refugees/immigrants/asylum seek@sopleinvolvedwith thechild welfare/adoption/

foster care systemandpeople with prior/current criminal justice system involvement

Respondents represented communities across thecatageing theTwin Citiesmetro
area, Northeast Minnesota, Northwest Minnesota, Central Minnesota, Southwesstdénn
and Southeast Minnesota.

Secondary data analysis

Sources

To compile this report, Wilder Research gathered secondary data from a Viesmiyces,
including the U.S. Census Bureauds American
Research reports, federal agencies, state agencies, and other organizations. Data included

in this report span the years of 2007 through 2020, and the mostyenaithble data as

of October 2020 for all sources is presented. Some additional analysis was conducted on

some ACS datal’he Appendix includes lgst of data sources and tables, alevith any

available information regarding the frequency or anticipegbxhse dates of datpdates.
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Geography

Depending on the data available and the sample size, information is provided by county,

by groups of counties, by regions, by tribal nations, and/or for the state. For American

Community Survey (ACS) data, the numloé respondents is often too small to present

data by all couties. In these instances, data@are mbi ned across counti es
groups. o0 The following maps detail Mi nnesot a
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1. Map of Minnesota counties
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2.  Map of Minnesota county groups
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3. Map of tribal nations that share geography with Minnesota
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Key informant interview results

At the beginning of the interview, respondents were asked to identify the communities

and cultural groups they calispeak to, including ones defined by race, ethnicity, tribal

affiliation, gender identity, sexual orientation, seemnomic status, disability, and
geography. These communities and groups coul c
serves or onesat the respondent has familiarity with through other experiences, such as

their personal identity, thepersonal lifeor previous positions. These groups and

communi ties wil/l be hereafter referred to as

Themes were defined afeas, experiences, and opinions expresséduyor more
respondents. However, ortlye themes most commonly reported by respondents are
presentedBecause the interview consisted primarily of cpaded questions, no
conclusions an be drawn about theeliefs or experiences of people who did not respond
within a theme. For example, if five respondeaéscribed how clients often rely on word
of mouth to receive information related to servjtke otheB5 respondentsay disagree

or theymay agree anjist not have thought of that answer at the timglitionally, some
responses about the needs, experiences, or preferences of specific comomiygiesred

by one respondeiaire reported to ensure culturally specific information is captiitesse
instances are noted throughout the report.

Referrals

Current sources oéferrals

Respondents were asked where people in their community currentlyig itformation
about available service$he most commothemes were

A -The respondent 0 sRespantentosaid)tanpeapla ih thexr stommunity
typically go to the organization the respondent works in to get informatioptmns
available to meet their nee@me respondents also reported keeping a list of resources
they have used in the past dradi good experiences with to help inform their referrals.
Qur organization has a program called [redact
And what we try to market in the communities is that you don't needamknaiw [the

the servije Andwhether we offerthe r vi ce] or whet her we dono6t o
to help that person find resources.
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A Word of mouth. Respondents also described community members getting information
from each other regarding where to go for hBeferrals from ther community
members were described by some respondents as particularly important for specific
demographic groups, including BIPOC individuals &eterangeach reported by
one respondentpome noted that this dynamic looks different depending on the
community. For example@ne respondent noted th&ren individuals may be more
likely to rely on their church communitgne respondent noted tf&amali individuals
may be more likely to seek advice from elders, anel respondent noted thdtnong
individuals may be more likely to rely on their family or clan. In addition, veterans
may rely more heavily on their social media netwpdssnoted by one respondent

Word of mouthé We hear it over and over agai
just leard that this morning from our receptionist about how many people she's talking to

that said, "Yeah, one of my friends told me to call [redacted]. | have never used a [redacted]
before." And they said, "Call their number and they'll help you."

Several rgsondents also identified other sources, including

A Other organizationsand providers (e.g., sheltersfood shelvesVeteransAffairs).
Some respondents identified other organizations, besides their own, from which their
community seeks resources, includsngp el t er s, f ood shel ves, and
Administration. Respondents noted that different demographic groups may lean on
different organizations. For examptme respondent shared tlyauth may rely on
their school to provide informatipand others sired thablder individuals may go to
organizations that specialize in servmder adultsOne respondent noted that
individuals born outside the U.S. may use the consulate relevant to their birth country
In addition, culturallyspecific organizationsncluding faithbased organizations,
provide an important resouréar people of the given culture.

p>)

Navigation resources.These included 211, the Senior Linkage Line, the Disability
Services Line, the Veterans Line, the Youth Services Network app, atedooir
online resource guides.

A County, tribal , and othergovernment offices

A Case managerssocial workers and navigators.

Some respondents noted that certain communitiestbasensider whether a specific

source is able to provide information in a speavay. For example ndividuals who

candét speak and/ or read in Engl,asmdh require i
individuals with disabilities have different accessibility needs (e.g., hreldiged

captioning screen reader compatibility)
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Regpondents were also asked what resources they suggest to community nvemabers
are in need of a referréimilar to the themes described previousigpondents
recommended their own organization, a government or tribal office, an organization or
providerthat addresses a specific need (e.g., a mental health clinic for a mental health
need, or a navigation resource (e.g., 211 or the Senior Linkage Line).

What works well with current sources of information?

Respondents were asked what works well aboutufremt sources of information they
identified. The most common themes included:

A The source provdes oneon-one assistanceRespondents described a variety of
benefits related to oren-one assistance& which a staff person talks directly with a
client, generally inrperson or over the phone. These benefits incledsdring the
complexityofa c¢ | i e nsaddsessedebeildisg rappodeveloping familiarity
wi t h a c | i easirigéhdurden orthe alient especially as users often look
for services in times of crisis and are experiencing high levels of sarebshat this
methodd o e s ndt r e q wéviceaccesydr digitah lketacya n d

People get so overwhelmed, and when they're in the middle of a crisis, they absolutely
dontknowhwer e to turné They really want to be abl

Over time, [the social worker] learns a lot about the individual, [and] they're able to build
trust. So more information can be shared about the individual's circumstances and needs.

)

Collaboration among providers.Respondents described how this dynamic can build
providersdo familiarity with available seryv
it easier to stay uf-date and share information about services.

We often say that, becausareso isolated and distant as a community, that we

coll aborate by necessity. There's a real tra
with people announcing available services, needs, programs, services.

Additional themes included

A The s ou rssil@lify.dor aotrces that rely on the internet or other types of
technology (e.g., apps, websites), this was often related to how the source was easy to
use or availablen any day omat anytime. Accessibility was also described in terms
of providing irformation in multiple formats, such as print sourcather than just
one format, such as online
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>

The source provides culrally specific assistanceor assistance ira language other

than English. For example, organizations that provide culturally dpeassistance
have greater familiarity and understanding of the communities they serve, and both
familiarity and language skills can ensure community members receive assiktnce
is specific to their needs and in a way that best fits thdtural bagground and their
preferences

>

The assistance is individualizedRespondents described heaurceghat can provide

individualized and tailored assistarisedspecificalyon t he cl i ent 6s and t
needsareparticularly useful. For exampleeferralsthat considea f ami | yds compl
needsandcalculator tools that consider income eligibility limits in their estimates of
benefits,such thausers are able to test different scenarios

p>2)

The source serves as oreentral, consistent place to gto for multiple needs
Respondents described how this can simplify the process for clients, particularly
when clients may not be aware of all the services avaitabMhat they may benefit
from.

Challenges and what doesnoOtmawoor Kk wel | wi t

Respondents were asked what doesnét wor k wel
and to identify the biggest challenges people experience with finding seBetssise

responses to these questions overlapped significantly, they were ariatyetber.

Respondents most frequently reported:

A The process is burdensome andomplicated These responses included general
statements about how the process is hard to navigate and Aiemstty. In addition,
respondents described specific aspectsatiegparticularly burdensome or complicated,
including the lack of a central hub of information, having to call multiple places and
enter the same information multiple times, a large amount of paperwork, waiting long
periods of time before hearing backrnfreomeone who is providing information about
services, and that different eligibility guidelines are confusing.

The services are so siloed and dowm vice provid
the road from t heméamdtts &[f Cldii  ftes ewit| le | s ay ]b,i
is just too much for me. | dondt understand a
Ittakes too long. It's too convoluted. The search is too difficult and the search optimization
is not acute.
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A Lack of knowledge.Respondents frequently described a general lack of knowledge
or awarenesamong clientselated to what services are available, what services they
may be eligible for, where to go for assistance, what serthegsmay benefit from,
what specift services are callednd how to access services
What you really need is an ARMHS worker, let's just say. But you call the county because
you think you need housing or something, and you end up going through a SPDAT system.

And you'd probably needtti@tbut what you really need is [an ARMHS worker], but
you don't know that it actually exists.

Additional challenges included

A The process is overwhelmingsonfusing or disheartening These respondents spoke
to the affective aspect of finding servicas éhat this camcrease the burden on clients
and prevent them from ultimately receiving services they may benefit from.

p>2)

Access to technological resourceSpecifically, respondents identified low levels of
digital literacy and limited access to interaatl a device. Some nottkt lowincome
individuals and people living in greater Minnesota may be less likely to have access
to these resources

p>2)

Out-of-date information. Respondents described how users often receive information
that is outof-date, andhat it is difficult for providers and other organizations to maintain
information about services.

p>2)

Complicated language This includeghe use obverly formal language, terms defined

via billing processes (e.g.,uptdeentbBemAghanp
category of billable services through the Minnesota Department of Healthdrgod

(e.g., fAwaiver, o0 Afood insecurityo).

)

The information is often not individualized. For example, the information is not
speci fic to n thesouwck prevides idemutieevaatinformation

that is difficult to navigate, and that the information is not specific to the complexity
of a clientds needs.

p>)

Language, literacy, and cultural barriers. These challenges extend beyond simply

being unale to provide assistance in specific languages. For example, interpreters

and clients may lac&pecialized knowledgef specific topics, such as the proses
applying for unempl oyment. Additionally, t
some langages, such as child suppdvtoreover, some respondents described how

low levels of literacy prevent some clients fragcessing written information, even if

itdéds provided in a |l anguage they speak.
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A Lack of one-on-oneassistanceFor example, clients mayave a preference for one
ornone assistance, and eaor-one assistance may provide a more comprehensive
picture of a clientds complex or overl appi

Some respondents described the unique challenges specific groups face when navigating
and accessingervices:

A The process of navigating services is more difficult for individuals from
marginalized communities Respondents described haws crucial to have high
level of trust, perception of safety, and/or assurance that the provider will treat them
with respect and provide the necessary supports and resources to meet their needs
This was noted for BIPOC individuals, the LGBT+ commuratyy undocumented
people, as noted by one respondent e@ichilarly, some disabilities, cognitive
functioning concers, mental health concerns, substance use gm)@nd low levels
of literacy oreducation can make the alreambmplicated process of navigating
services more difficujteach of these challengessnoted by one respondent
Additionally, somerespondentdescribed how worlgaretakingand other
responsibilities can pose time and scheduling barriers to seeking services from
sources that are only available at certain times.

p>2)

Confidentiality and information privacy is particularly important for some
groups. This was notetby one respondent eafir the LGBT+ community,
undocumented individuals, and individuals using public computers (e.g., at the library)

p>2)

High levels of stigmaand lack of familiarity regarding disabilities among some

groups. One respondentated this as a challenge for the American Indian

community, and one respondent noted this for the Somali commuhgge

responses included challenges related to translating the concept of disability and how
stigma can prevent some people from seekingaas they may benefit from.

In addition to these challenges related to current sources of information and seeking
services, some respondenescdribed weaknesses regarding services thigesand/or
the service system. This includiedk of capacity, longvait times fewer available
services in greater Minnesota, an overall lack of culturally specific seraicdfewer
services available to people with current or prior criminal justice system involvement
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Needs and assets

What are the greatest assetpeople you work with/in your community?

Respondents were asked to identify the greatest assets of their communities or the
communities they work with. Most frequently reported assets indiude

A Strong community relationships. Respondents described a sg@ense of
community and connections to their communi
relationshipsand how community members help one another meet their needs.
The biggest strength for the community is community care. So many of these communities

come fnm cultures that are collective in nature, and people really do a good job of taking
care of each other, even when they have very little.

A Resiliency.Resiliencerelated assets also includishacity,awillingness to try new
strategies, ansgtrongself-advacacyskills.

Determinati on, [@a] sense of, if | put my min
an answer... Theyodre hopeful, despite all the
will get better. That makes us want to do manet. Retdirmined.

Respondestalso reported:

A Creativity and resourcefulnessRespondents described how their community is
creative, resourceful, anateepreneurial

)

Strong provider collaboration. This included a strong provider network, strong
informationsharing, and frequent collaboration between providers.

)

Strong word of mouth. Respondents reported that community members share
information frequently, including providing recommendations for particular sources
of information, providers, and services.

Misshg social needs

DHS developed a I|ist of social memsus to i nfo
thetoolas ks about the needs that are-beimgst | mport
These needs are:

A Financial resource strain A Physical health

A Food insecurity A Employment

A Housing insecurity A Transportation

A Utility assistance A Mentalhealth

A Childcare
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Interviewers provided the list of needs by erbailore the intervievand/or by phone

during the interview, and respondents &vasked whether any needsre missing.

Respondents were alpoompted to identify any missing needs, considering that the tool

aims to address the neadsall family members in various types of families and

configurations and the needs ofli nnesot a6s cul tmostadmmaiyoups. T
identified by respondents inclutie

A Education and career-related needs.These services includésbmework lelp, early
childhood educatigrPostsecondary Enrollment Options (PSEAdit basic education,
English Language Learner (ELL) optiomsd job training.

I't'"s unclear what resour c erglatdqdahallerigesav ai | abl e é
for their children, but al so education optio
with the schools to meet their kids' specific edueationat even sometimes it's

unclear how to access [services]. Many families, particularly those who are English

language learners, don't even know how to register for school.

)

Social supportneeds.Respondents suggested includopportunities to reduce

isolaton bwuil d relationships, @&hecdspondemtsect with
who reported this theme noted that while the COXtEDpandemic has exacerbated

this need, it was also present before the pandemic.

The need to reducne yiosudraet iionn éaE sspneaclila | cl oymmwhnei t
|l iving out in the woods, and [dondét] necessa

Additionally, respondents frequently identified:

A Caregivemeedde.g., respite) A Legal needs
A Longterm care andssisted livingieeds A Religious/spiritual needs
A Educationrelaid finance need®.g., A Recreatiomeedge.g., out of school
paying for college) ti me programming; Afuno
A Substance use needs A Immigrationrelatedneeds

Some respondents recommended designating orgamzaliat areulturally specific;
Asaf eo f or ;Bapeexperiences; skil afidmiliprisy serving specific
demographic groupsr serve specific demographidsdditionally, some respondents
identified particular identities that should be considered, sunkeds specific to small
business owners, farmers, and veterans.
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Developing and promoting the tool

What would make the tool most useful?

Respondents were asked what would make the tool most useful, and they most frequently
suggested:

A

p>2)

Ensure the tool is sinple, streamlined, and easy to use aravigate Specifically,
respondents suggested keeping the screening process short and limited to a few questions.
Additionally, the tool shouldndét provide to

andlesswogand require the fewest fAclickso poss
DHStenddbuse a | ot of wordsé The best tool i's so
clicks, a |l ot of pictures and hardly any wor
guestions starting at numbeyouee going to go, "l ain't got time for this." [And] people
with disabilities, some of them -are going to
friendly.

Provide the opportunity to accesne-on-one assistancerhis included suggestions

for a calkin option or a chat functiofhe importance of this option was noted
specifically for older adults, individuals with low levels of digital literacy or a lack of
access to the internet and a devarglpeople with disabities. Additionally, one
respondenidentified this as a suggestion for the Latinx community.

While | think those on the web are generally assumed to be more accessible, | think
there's a lot of things that also are missing. You don't have somebody asking you
guestions oryou can'tclarifyi n g s € | fsonmeonthat & proattively h a v e
helping the person to navigate, as well as to understand the nuances of the person's
situation, | think it will become frustrating.

A lot of the older adults we serve do not navigate the intenhety anighg know

about [the tool], but that doesn't help them. So they would most likely need somebody to

help them navigate through thaté Somebody wh
questions.

Other common suggestions included:

A Ensure accessibility For example, respondents suggested providing a phone or

another type of audio option, an option forgbavho are not literate, and ajppfor

mobile devicesAdditionally, respondents suggested ensuring the tool is accessible on
mobile devices and empsiaed the importance of considering specific accessibility
needs for individuals with disabilitiek.was also noted thgouth may prefer
technologybased options or find them easier to navigate, while older adults may
prefer receiving information in @&tnative formats, such as printed materials or using

a calkin option.
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>

Provide in multiple languages Several respondents described the importance of
providing the tool in multiple languages to ensure all Minnesota communities are
well-served.

>

Use $mple language Respondents suggested prioritizing simplicity and clarity in the
language used, particularly avoiding jargon.

p>2)

Ensure the information is well-maintained. Respondents emphasized the importance
of providing accurate and ttp-date information, notinthat outof-date information
would cause users to no longer use the tool.

p>2)

Provide beneficial information. If the information provided includes services a user

i snét eligible for, doesnét identify servi
useful users will no longer use the toSlome respondents suggested providing real

time information about availability to ensure the provider has capacity to ultimately

serve a referred user.

p>2)

Provider ef er r al s s p e c.iRéspoaderitsmotad shefer@ls should e d s

be specific to the userods needs and | ocat.i
organizations that have experiencevs®y that particular communitgnd the tool

should consider how receiving one particular service may affedbigtigfor another

service.Some respondents mentioned that the needs of users and their families are

often overlapping and complex, a challenge compounded by the siloed and complex

nature of the service system.

p>2)

Allow providers to update information. Allowing providers to update information
themselves couldncourage buin among providers anehsure accurate information
is provided to users.

p>)

Ensure awareness among all Minnesota communitie$o ensure the tool is used
by all communities in Minnesota, resptamts noted that the tool needs to be well
publicized, and targeted outreach to specific communities is needed.

p>)

Ensure the tool provides unique benefits and avoids redundanc$everal

respondents identified other existing tools or emphasized the impadéagoiding
redundancy with these tools. The existing resources identified by respondentginclude
211, FirstLink, Minnesota Help, the Senior Linkage Line, the Disability Services
Line, the Veterans Line, the Youth Services Network app, Help Me Coramelct,
BenefitsCheckUp.
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Wilder also asked respondents what would cause people to not use the tool. These
responses were often the inverse of the responses to what would make the tool useful.
However, two additional themes were noted:

A Access to technologidaesources.This included low levels of digital literacy and
limited access to thiaternet ora device.

Quite frankly, a lot of the folks that we work with don't have access to the Web, or devices
for the Web. So, you're starting from scratoch albddy hava disadvantage to

those folks that need services... Even free wireless doesn't mean anything if you don't
have a device to access it.

p>2)

Privacy and confidentiality concerns.Respondents described a lack of trust providing
personal information, arthat asking for too much personal information may cause
some users to not use the tddveral respondents emphasized this as a concern for
immigrants, refugees, and undocumented individuals.

[Older adults] are more cautious about not wantingftosiadéienirmaking sure that
the place where they are putting their information is all secure. So | think anything that

all ows for them to feel secure as they move
think that's true for most people, and dertaialgy of the immigrant populations that
we work with, because this isn'"t maybe someth

[They] want to make sure that they're not giving out information they shouldn't be giving out.

Additionally, several respwlents expressed concern regarding the involvement of DHS
or the State of Minnesota generally. For example, respondents mentioned past instances
in which community input was not considered or asked for, past instances of communication
issues, and a genelatk of trust in government or providing information to the government.

Suggestions for building awareness/encouraging use of the tool

When asked about their suggestions for building awareness or encouraging use of the
tool, respondents most frequentlyggested:

A Engage providers Provider awareness and bimywas emphasized by respondents.
Additionally, several respondents anticipated that provigérsikely use the tool
while navigating services for a client.

Definitely you'd want to make surensm&iais are very up to speed on the tool and

being able to answer questions about the tool, even maybe teachers in schools. A lot of

the people enter the system at those points and you really want to make sure that at those

points, people are able to enthe questions. [Users] are going to have a lot of faith in

these individualsé There's a great deal of c
and a lot of credibility there e abl i shed credibilityé Make sur
peoplare up to speed, that they buy into it and they express the importance of it to the

various folks who are either in, asiagetg be entering the system.
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A Conduct targetedoutreachto particular communities. Specifically, respondents
suggested attendirgpmmunity events, conducting outreach in multiple languages,
working with cultural or other community leadensd organizationsensuring the
diversity of Minnesotads communities are r
advertising by mail for certain comunities, such as older adults.
Qutreach with target communities,] target popu
sends targeted mailers to the home, or we can send emails if we have email addresses.
We have outreach staff who speak mutiijgdsnand then they use their community
connections. So they talk to their faith leaders or other organizations who are working with
the populations we're trying to reach to get the word out. We do a lot of work with our
school districts. Schools wowddybed way to get this out, I'm guessing. School social

workers and afterschool programs, community scho@swibrérieso meandc e nt er s,
that kind of thing.

Additional suggestions included:

A Use social mediaAdvertising the tool ofracebook, Twitterand other social media
siteswassuggested by several respondents.

)

Publicize the tool well. In addition to ensuring sufficient marketing and awareness
building regarding the tool, respondents also suggested communicating the purpose of
the tool, how usersould benefit from it, and how to access it.

)

Advertise where people areRespondents suggested marketing the tool in physical
locations often frequented by potential users, incluthiaugsit certers; faithbased
organizations and houses of worstapd stoes such as Aldi, Walmart, and dollar
stores.

p>)

Advertise in local media Respondents suggested using local TV, print publications
and newspapers, AM radio stations, and other local media sources.

)

Leverage word of mouth Word of mouth may play a critical ®in the success of

the tool. Respondents shared that positive and negative experiences with the tool
would be communicated quickly throughout communities, and that building a strong
reputation and community trust could help ensure the use of the tool.
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Semndarydataresults

Demographics

Population change

According to 2019 estimates by Minnesota Compass:

A

>

)

Mi nnesotads popul at by8% beiwsen 20%¥9med2@3@ ahd 20%
between 2019 and 2050

The populations for 3Minnesota counties argected to decline by &ast 36 from
2019 to 2030. Estimated declines aratgst for Lac qui Parlel8%), Traverse-17%),
Renville £14%), Redwood-14%), and Koochiching14%) counties

The populations for@&counties a& expected to grow by at k36 from 2019 to
2030 Estimated increas are greatest for Carver (17%), Scotéf),eRansey (120),
and Hennepin (%) counties.

Age

According to 2019 projections by Minnesota Comgass:

A

)

The proportion of Minnesotans age 65 and oldexipected to incase from 186 of
the population in 2019 to 21% of the population by 2030

The proportion of Minnesotans age-88 is expeted to decline slightly from 64 of
the population in 2019 to 57% in 203

According to the 2018 ACS

A

>

>

23% of individuals in Minnesotare under age 18, 61% are between the age of 18
and 65, and 16% are 65 or older.

The largest proporti@of youth and children (undeage 18 are in Wright Countythe
Central group, and Carver/Scott counties28% each), while the West Central
group ad the Upper Northeast group have the smallest props(tl®&20% each).

The hghest proportiosof adults agd 8-65 are in Hennepin County and the Western
Southern group (64% each). The Southern Southwest group, the Eastern Northwest

Minnesota Compass. (201®)emographics: Population.
https://www.mncompass.org/demographics/population

Minnesota Compass. (201®)emographics: Agenttps://www.mncompass.org/demographics/age
Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M.I20IH.USA:
Version 10.(dataset]IPUMS USA.https://doi.org/10.18128/D010.V10.0
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group, the Lower Ndheast group, and the Middle Central group have the smallest
proportion of adults age 166 (55% each).

2

The hghest proportion of adults ag® and older are in the Lower Northeast group
and the West Central group (23% each), while Carver/Scott couhgeSgentral
group, and Wright County have the smallest proportionsLgPsb each).

Citizenship and foreigvorn individuals

Data on citizenship comes from the 2018 ATS.

A Of individuals living in Minnesota, 91% are natural born U.S. citizens, 5% are
naturalizd citizens, and 4% are naitizens. In total, 9% of individuals in Minnesota
are foreign born.

Disabilities

According to 2018019 data from the Data Resource Center for Child & Adolescent
Health?

A 2% of children ag@ through 17 in Minnesota have betagnosed with an autism
spectrum disorder.

Some data on disabilities corfiem the 2018 ACS.Because disability is defined as a

' imitation of activity due to the interactio
social environments, the ACS asses disability by asking respondents if they experience

difficulty in specific functions: ambulation, cognition, hearing, vision, andcei.

Respondents who report experiencing difficulty in any of these areas are identified by the

ACS as having a didbility.

A 12% of individuals in Minnesota report having a disability.

A Ambulatory and cognitive disabilities are the most commonly reported in Minnesota

(5% each), compared to hearing (4%), independent living (4%), vision (2%), and self
care (2%) disabilitis.

The proportion of Minnesotans with any type of disability is highest in the Lower
Northeast group, Eastern Northwest group, and the Southern Southw#g#416
each). It is lowest in Carver/Scott counties (7%) and the Central Southern group (9%).

>

5 Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M.|E0R1H.USA:
Version 10.(Jdataset] IPUMS USA.https://doi.org/101.8128/D010.V10.0

7 Data Resource Center for Child & Adolescent Health. ("\lg.t i onal survey of childre
https://www.childhealthdata.org/browse/survey

8 Ruggles, S., Flood, S., Gken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M. (2(ROMS USA:
Version 10.(dataset]IPUMS USA.https://doi.org/10.18128/D010.V10.0
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According to 2017 data from the Annie E. Casey Foundation:

A 12% of all K-12 public school students in Minnesota are enrolled in special education.

According to 2011 data, the most recent available, from the Centers for Disease Control
and Preventiof®

A 11% of chidren age 3 to 17 in Minnesota receive early intervention, special eduoation,
other related services for a developmental disability.

Educational attainment

Data on educational attainment comes from the 2018 @&08clude individuals age 25
and older!

A In regard to highedevel of education attained, Z&of individuals in Minnesota have
earned a high school di pl oma or @&ED, 24%
have earned some college credit?dBave aradvanced degree, anélothavenot
earned a higschool diploma or GED

=3

The highest proporti@of individuals who have not earned a high school diploma or
GED are in thésouthern Southwest group, the Southern group, and Ramsey County
(9-10% each)

=3

Olmsted County, Hennepin County, Washington Countyy&#5Scott counties, and
Dakota Countjhave the highest proportisof individuals who have earned at least
some college cred{f7 7-78% each)

Employment and income

Employment

Employment data come from the Minnesota Department of &mmnt and Economic
Development and includieadividualsage 16 analder. According to August 2020 dafa:

A Theunemployment raten Minnesotas 7%.

®  The Annie E. Casey Foundation. (202Q)ds count data ager.
https://datacenter.kidscount.org/data/tables/1832-studentsenrolledin-specialeducation

10 Centers for Disease Control and Prevenfioml.). National environmental public health tracking network
https://ephtracking.cdc.gov/DataExplorer

11 Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M.I0RH.USA:
Version 10.(dataset]IPUMS USA.https://doi.org/10.18128/D010.V10.0

2. Minnesota Department of Employment and Economic Development. (20@0ijty unemployment
rates https://mn.gov/deed/data/curremtorrhighlights/countyunemployment.jsp
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>

p>2)

Mahnomen County hasethighest unemployment rate #) followed byHennepin
County,ltasca CountyRamsey Countyand Cass Count(9% each).

Lincoln County,Pipestone Countyfraverse County, Stevens County, and Rock
County have the leest unemployment rates¥@Beach).

Income

Income data come from the 2018 A€8ndincludedata on individualagel6 and older:

A

=)

=3

=3

The median total aual incomdor individualsin Minnesota is $32,000. The median
wage and salary income is $20,000, and the median wage and salary income of only
those reporting wages is $38,000.

Median annual income is highest in Carver/Scott counties and Washingtory Count
(both $40,000) and lowest in the Lower Northeast group ($24,000), the Eastern
Northwest group ($24,000), and thkddle Central group ($25,000).

The percentage of Minnesotans reporting wage and salary income is highest in the
Central group and Anoka Coiyn(73-74% each). It is lowest ithe Eastern
Northwest grou@and the Lower Northeast grouB(59% eacl).

Of those reporting wages, the median wage and salary income is highest in Carver/Scott
counties and Wright County (both $50,000) and lowest in tlveetdNortheast, the

Eastern Northwest, the Western Southern group, the Western Southwest, and Stearns
County (all $30,000).

Familycompositiorand marital status

Data on familycompositionand marital status comes from the 2018 A€S.

Householdlevel data

A

)

The most common types of households in Minnesmamarried couple without
minor children (31%), an adult living alone (29%), and a married couple with minor
children (20%).

4% of all households in Minnesota consist of a single female with minor childrdn
1% of all households consist of a single male with minor children.

13

14

Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M.IR20H.USA:
Version 10.(dataset].IPUMS USA.https://doi.org/10.18128/D010.V10.0
Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M.I20IH.USA:
Version 10.(dataset]IPUMS USA.https://doi.org/10.18128/D010.V10.0
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)

>

5% of Minnesota households consist of an unmarried couple with no minor children,
and 2% consist of an unmarried couple with minor children.

5% of Minnesota households consist of sather type of family household, and 3%
consist of noffamily households. Of nefamily households in Minnesota, 76% cohsis
of solelyroommates, boarders, or lodge24% consist of another type of réamily
householgh® and 3%consist of a combination.

Across all county groups except one, there are more households consisting of a married
couple withow minor children (ranges from 241%) than households consisting of a
married couple with minor children (ranges fro8t34%).

Single parent households areshoommon in Ramsey County and the Central group
(8% each). They are least common in the West Central group, the Lower Northeast
group, Wright County, Olmsted County, the Eastern Southern gitoeiastern

Central groupCarver/Scott counties, and the e Southern group (4% each).

58% of Minnesota households include at least one child. Households with children
are most common in Carver/Scott counties (72%), Wright County (66%), and
Washington County (66%). They are least common in Ramsey County, plee Up
Northeast group, and Hennepin County-82P6 each).

Non-family based households are most common in the Western Southern group,
Hennepin County, and Ramsey County6f each). They are least common in
Carver/Scott counties, the Eastern Northwest grthgpEastern Southern group, the
Lower Northeast country group, Washington County, the Western Southwest group,
and the Southern group (1% each).

1% of households in Minnesota consist of same sex couples (married or partnered),
and 26 or fewe of households all county groups consist of same sex couples.

The median household size for all Minnesota households is 2, ansl tthessame
across altounty groups.

The average household size for all Minnesota households is 23 vatige of 2 for
all countygroups.

Personlevel data

A

54% of adults (age 18 and older) in Minnesota are married, 12% are divorced or
separated, 5% are widowed, and 29% have never métried

15
16

i Ot h e ffaiily mausehold types are not specified.

The response options for marital status are mutually exclusive; thus, respondents are only counted
under one category en if they fall under multiple categories (e.g., an individual who is divorced and
currently married would only be counted under the one category they select).
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Carver/Scott counties (65%), the West Central group (64%), and the Middle Central
group (63%) hve the highest proportienf adults (age 18 and older) that are currently
married, while the Upper Northeast group (49%), the Western Southern group (49%),
Hennepin County (49%), and Ramsey County (44%) have the lowest.

p>2)

The Central group, the Upper Nagtist group, Wright County, and the Lower Northeast
group (1415% each) have the highest proporsiohadults that are divorced or
separated, while Carver/Scott counties and the Western Southwest group (9% each)
have the lowest.

2

The Southern Southwest gm the Eastern Northwest group, and the Upper Nathea
group have the highest proportsaf adults who are widowed (8% each), while the
Central group, Carver/Scott counties, and Wright County (3% each) have the lowest.

>

Individuals in Ramsey County (38%Mhe Western Southern group (37%), and Hemnepi
County (35%) are most likely to report never being married. Individuals in the Middle
Central group, the Southern Southwest group, and the West Central group (20% each)
were least likely to report never bgimarried.

According to 2018020 data from the Annie E. Casey Foundatfon:

A 2% of children (undeagel8) in Minnesota are living in kinship caré.

A 4% of children in Minnesota are not living with either parent, and 2% are in the care
of a grandparent.

17 The Annie E. Casey Foundation. (202Qids count data center.
https://datacenter.kidscountgddata/tables/1045&hildrerrin-kinship-care

18 Children are determined to be in kinship care when neither of their parents are present in the hitiesehold,
child is not a foster child, and the household does not consist of group quarters.
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Honelessness

According to 2019 data from the Institute for Community Alliances reported by
Continuums of Care (CoCY,on any given day’

A

A

)

p>2)

)

p>)

There are 7,977 individuals experiencing homelessness in Minnesota.

79% of individuals experiencing homelessness areeskdf' while the remainder
areunsheltered. The proportion of individuals experiencing homelessness that are
sheltereds highest for the following CoCs: Moorhead/West Central Minnesota (100%),
Northwe$ Minnesota (97%), and Southwest Minnesota (93%8.ltiwest for the

Duluth/St. LouisCounty CoC (65%) and the Dakota, Anoka, Washington, Scott, and
CarvercountiesCoC (66%).

43% of individuals experiencing homelessness are accompanied by their families.
This is most common in the Southwest Minnesota (6&3d)the Moorhead/West
Central Minnesota (55%) CoCs. It is least common in the following CoCs: Saint
Paul/Ramsey County (37%®)uluth/St. Louis County (39%), and Minneapolis/Hennepin
County (40%).

22% of individuals experiencing homelessness are experipdaionic homelessness.

The Duluth/St. Louis County (30%) and the Saint Paul/Ramsey County (29%) CoCs
have the highest proportions of individuals experiencing chronic homelessness, while
the Northeast Minnesota and the Moorhead/West Central Minnesot®Ha@€ the

lowest (7% each).

There are 297 veterans experiencing homelessness in Minnesota, which accounts for 4%
of all individuals experiencing homelessness. This percentage ranges from 2% in the
Northeast Minnesota CoC, the Rochester/Southeast Minr@sGtaand the Southwest
Minnesota CoC to 5% in the St. Cloud/Central Minnesota CoC.

There are 685 unaccompanied youth (under the age of 25) experiencing homelessness,
which accounts for 9% of all individuals experiencing homelessness. The proportion
of all individuals experiencing homelessness that are unaccompanied youth is highest
in the Rochester/Southeast Minnesota CoC (17%) and the Northwest Minnesota CoC
(16%). It is lowest in the Duluth/St. Louis County CoC and the Saint Paul/Ramsey
County CoC (7% ezh).

19

20

21

22

Continuums ofCare are regional and/or local agencies that coordinate housing and services for individuals
experiencing homelessness.

Institute for Community Alliances. (201%oint in time homeless countgtps://icalliances.org/point
in-time-data

Sheltered is effined as individuals currentBtaying in a shelter meant to provide a temporary living
arrangement.

Chronic homelessness is defined as individuals who have experienced homelessness repeatedly or for
at least a year and have a serious mental ilinelsstace use disorder, or physical disability.
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A 1% of individuals experiencing homelessness are gk 8and are not with a
parent The proportion of all individuals experiencing homelessness that are under
age 18 ranges from 0% in the Southwest Minnesota CoC to 3% in the Northwest
Minnesota C& and the Moorhead/West Central Minnesota CoC.

Every three years, Wilder Research conducts a study of homelessness across Minnesota,
in which interviews are conducted with people experiencing homelessness on the day of
data collection. In addition, thisusty includes interviews with American Indian individuals

living on tribal nations who are experiencing homelessness or near homelé$3iess

foll owing describes information provided
from the 2018Vlinnesta Homeless Study

A Of the respondents not on American Indian tribal nations, 40% were in Hennepin
County, 19% were in Ramsey County, 9% were in Central Minnesota, 7% were in St.
Louis County, and 6% were in Southeast Minne$b4&s or fewer were in Northest
Minnesota, Anoka County, Dakota County, Northeast Minnesota, Scott and Carver
counties, Southwest Minnesota, Washington County, and West Central Minnesota.

=3

At the time of the interview, respondents not on American Indian tribal nations were
staying inemergency shelters (37%), were not in any shelter (27%), or were staying
in transitional housing (25%).

=3

On the six participating tribal nations (Bois Forte Band of Chippewa, Fond du Lac
Band of Lake Superior Chippewa, Leech Lake Band of Ojibwe, Mille Bacsl of

Ojibwe, Red LakdéBand of Chippewa Indiangnd White EartiBand of Ojibwe,?

1,226 people experiencing homelessness or near homelessness were intéfAewed.
the time of the interview, these respondents were accompanied by 1,089 others, for a
totd of 2,315 people experiencing homelessness or near homelessness.

)

About half (52%) of respondents reported experiencing near homelessness, with the
remainder of respondents meeting the definition of homelessness.

>

18%reported being doubled up but in agagous housing situation, meeting the
definition of homelessness.

23 Near homelessnessfersto individuals that are doubled up in relatively stable conditions.

24 Wilder Research. (2020Homelessness in Minnesota: Detailed findings from the 2018 Minnesota
homeless studittp://mnhomeless.org/minnesdtamelessstudy/reportsandfactsheets/2018/2018
homelessnesisi-minnesota3-20.pdf

25 Datadisaggregated by tribal nation are not available.

26 Wilder Research. (2020jlomelessness on Minnesota American Indian Reservations: Findings from
the 2018 Minnesota Reservation Homeless Studly.//mnhomeless.org/minnesdtameless
study/reportsandfactsheets/2018/201Bomelesgeservationgl-20.pdf
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According to 2017 data from the Minnesota Department of Human Sef¥ices:

A Ramsey County (52 people per 10,000) and Hennepin County (30 people per 10,000)
have the highest rate of homelessnaesMinnesota. NexBeltrami, Clearwater,
Hubbard, Kittson, Lake of the Woods, Mahnomen, Marshall, Norman, Pennington,
Polk, Red Lake, and Roseeountiesall have a rate of 24 people per 10,000.

2

Many counties share the lowest rate (6 people per 10,0@0)ding Anoka, Big

Stone, Carver, Chippewa, Cottonwood, Dakota, Jackson, Kandiyohi, Lac qui Parle,
Lincoln, Lyon, Martin, Meeker, Murray, Nobles, Pipestonedi®rood, Renville,

Rock, Scott Swift, Washington, and Yellow Medicire®unties

Languages

According to 20182019 data from the Minnesota Department of Educéfion:

A 300 different home languages were reported for Minnesdta &tudents, an increase
from 261 in the 2012018 school year.

)

The most common primary home languages fdr<students in Minrsota are (in

order of prevalence): Spanish, Somali, Hmon
Karen), Viethnamese, Arabic, Mandarin Chinese, Russian, Afan Oromo/Oromo/Oromiffa,

Ambharic, Lao/Laotian, and Cambodian/Khmer.

)

The number of students reportingh® languages of Amharic, Afan Oromo/Oromo/
Oromiffa,Ar abi ¢, Karen (including Pwo Karen and
Spanish languages increased significantly since the-2018 school year.

According to the 2018 AC%

A 11%of Minnesotans age 5 and oldeport speaking a language other than English at
home, and 4% report speaking English less fivany wello

)

The proportion of individuals who report speaking a language other than English at
home is highest in Ramsey County (23%), Hennepian®y (1®6), Dakota County
(12%),and Olmsted County (12%). It is lowest in the tEas Central group, the

Middle Central group, the Lower Northeast group, the Upper Northeast group, the
Eastern Northwest group, the Western Northwest group, the West Central group, and
Wright County (3% each).

2 Minnesota Department of Human Services. (20MBusing and homelessness.

https//mn.gov/dhs/partnefrandproviders/newsnitiatives-reportsworkgroups/housingnd
homelessness/mnfact/

28 Minnesota Department of Education. (202B)glish learner education in Minnesota: Fall 2019
report. https://education.mn.gov/MDE/dse/el/

2% Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M.|IE0RH.USA:
Version 10.(Jdataset]IPUMS USA.https://doi.org/10.18128010.V10.0
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>

The proportion of individuals who report speaking English lessfibary wellois

highest in Ramsey County (10%), Hennepin County (6%), and the Southern Southwest
group (6%). The proportion is near 0% for the Eastern Central giioaihower

Northeast group, the Eastern Northwest group, and the Western Northwest group.

2

After English, Spanish is the most frequently spoken language in Minnesota (4% of
the population). The other most commonly spoken languages are Somali, Oromo, and
other Cushitic language$;Hmong; Chinese; Vietnamese; French; Russian; Arabic;
German; Amharic; and Karen (1% or <1% of the total population each).

2

The languages with fewer than 3,000 speakers in Minnesota that have grown at least
20% in the past five yeaenong individuals who speak English less tiaery wello
include Serbian, Bosnian, Mandarin Chinese, Japanese, andddiggo languagés

(<1% of the total population each).

According to 2014015 data from the U.S. Department of Educatfon.

A The most frguently spoken languages among<all2 students who agenglish
language learners in Minnesota are Spanish (40%), Somali (18%), Hmong (18%), Karen
(4%), and Vietnamese (2%).

Mental health and substance use

According to 2019 data from the Minnesota Deparitrof Educatiort?

A 26% of 8" 9" and 1Y grade students report experiencing anxiety symptoms in the
past two weeks, and 22% report experiencing depressive symjftoms.

)

Anxiety symptoms are most common among students in Isanti, Marshall, Mahnomen
Steeleand Traverseounties (3233% each) and least common in Murray (12%), Pope
(18%), and Renville (18%gounties.

30
31

Includes about 40 languages; data disaggregating the languages in this category are unavailable.

Includes about 1,400 languages; data disaggregating the languages in this category are unavailable.

32 U.S. Department of Education. (201Qur nati on6s English |l earners: What
https://www?2.ed.gov/datastory/eharacteristics

33 Minnesota Department of Education. (201d)nnesota student survey reports.

https://public.education.mn.gov/MDEAnalytics/DataTopic.jsp? TOPICID=242

% For anxiety symptoms, respondents were asked, @AOver
boter ed by feeling nervous, anxious, or on edge?0 an

been bothered by not being able to stop or control
asked, AOver the past 2 weedByditle inteestor pldasueeimddingv e you

things?06 and fAOver the past 2 weeks, how often have
hopel ess?0 These questions originat-2andGADZn t wo Cc 0 mmo
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A Depressive symptoms are most common among students in Marshall (35%), Isanti
(30%), and Mahnomen (30%) counties and leastraon among studeniis Pope,
Renville, Murray Lac qui Parle, Lincoln, Meeker, and Red Laké-17%) counties.

According to 20172018dataon adults (age 18 and older) and youth (ag& 2)2n
Minnesotafrom the Substance Abuse and Mental Health Services Administfation:
A 19%of adultsin Minnesotéhave a mental iliness, and 4%4ve a serious mental illness.

A 17% of adults have received mental health services, including inpatient or outpatient
services or prescription medication.

p>2)

7% of adults have experienced a major deprespisode, an8% of adults reported
serious thoughts of suicide within the past year.

p>2)

62% of adults report using alcohol in the past month, and 28% report binge alcohol
use in the past month. 6% of adults have alcohol use disorder, and 5% need but have
notreceived treatment for alcohol use.

p>2)

10% of adults report using marijuana in the past month, aneegéttusing an illicit
drug other than marijuana in the past month. 7% of adults have substance use
disorder, and 7% need but have not received substardeeatment.

p>2)

14% of youth have experienced a major depressive episode.

p>2)

9% of youth report using alcohol in the past month, and 5% report binge alcohol use
in the past month. 2%f youthhave alcohol use disorder, and 2% need but have not
received treatmerior alcohol use.

p>)

6% of youth report using marijuana in the past month, and 3% of youth report using
an illicit drug other than marijuana in the past month. 4% have a substance use
disorder, and 4% need but have not received treatment for substance use.

According to 2014015 data from the Minnesota Department of Human Ser¥ices:

A 7% of adults in Minnesota meet the criteria for substance use diswittiepercentages
ranging from 57% across all regions in Minnesdta

35 See p. 81 and 8@ the Appendix for the definitions of the terms used in this section; Substance Abuse
and Mental Health Services Administration. (2020)1 72018 National Survey on Drug Use and
Health statespecific tableshttps://www.samhsa.gov/data/report/20AF1 3nsduhstatespecific
tables

3¢ Helba, C., Wivagg, J., Lee, J. C., Love, C,, Firssell, K., & Whitwell, C. (2@&)mating the need for
treatment for substance useatiders among Minnesota adults: Results of the 2014/2015 Minnesota
survey on adult substance usps://edocs.dhs.state.mn.us/Ifserver/Public/EBBEGLENG

37 Respondents were asked questions aligned with the substance use disorder diagnosis irRSthe DSM
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A 4% of all adults in Minnesota meet thiteria for major depressive disordarith
percentages ranging from4%6 across all regions in Minnesdta

Race, ethnicity, cultural communities, and tribal affiliation

Race and ethnicity

According to 2019 data from Minnesota Comp#ss:

A The percentage dflinnesotans who identify as Black, Indigenous, or people of color
(BIPOC,; including Hispanic) is expectediterease from 2 of all Minnesotans in
2019 to 256 by 2035.

p>2)

In the Twin Cities, the percentage of the population that identifies as BEP&@eated
to increase from 28% in 2019 t0%5

)

In greater Minnesota, the percentage of the population that identifies as BSPOC i
expected to increase from 12% in 2019 téolia 2035

According to the 2018 ACS.

A 21% of Minnesotans identify as BIPOC.

The propation of Minnesotans identifying as BIPOC is highest in Ramsey County (39%)
and Hennepin County (32%). It is lowest in the Middle Central group, the Eastern
Southern group, and the West Central group%6each).

>

Morethanthreq uar t er s o f ulkiomidedifes as 8vbite ang rop
Hispanic (79%)7% identify as Black and neHlispanic, 5% as Hispan{acludes all
races), 4% as Asian and nblispanic, 3% as multiracial and néfispanic, 1% as
American Indian and neHispanic, and less than 1% as#er race and neHispanic.

>

The proportion of individuals identifying as Black and #éispanic is highest in
Hennepin County and Ramsey County-(13% each).

p>)

The proportion of individuals identifying as Hispanic is highest in the Southern
Southwest groufl2%), the Central Southwest group (9%), and the Southern group
(9%).

>

The proportion of multiracial and ndsispanic individuals is highest in Dakota
County, Hennepin County, Wright County, and Ramsey County (4% each).

38  Respondents were asked the questions included in theSPH@ommon assessment used to diagnose
major depressive disorder.

3% Minnesota Compass. (201®)emographics: Racéttp://www.mncompass.org/demographics/race

40 Projections for additional breakdowwndthin greater Minnesota are unavailable.

41 Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M.|IE0RH.USA:
Version 10.(dataset]IPUMS USA.https://doi.org/10.18182/D010.V10.0
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>

The proportion of individuals ideifying as Asian and nehlispanic is highest in
Ramsey County (13%), Carver/Scott counties (5%), Hennepin County (5%), Olmsted
County (5%), and Washington County (5%).

>

The proportion of individuals identifying as American Indian and-H@panic is
highestin the Eastern Northwest group (13%), the Lower Northeast group (5%), and
the Upper Northeast group (3%).

>

The proportion of individuals identifying as White and ftéispanic is highest in the
Middle Central groupEastern Southern group, the West Centralig, the Eastern
Central group, and Wright County (82% each).

Racial, ethnic, and Indigenous cultural communities

Two organizations have identified the largest cultural communities in Minnesota (other
than White): Minnesota Compa&awhich identified B groups, and the Minnesota State
Demographic Centé which identified 16 groups. Both organizations aimed to fill the
information gap left by the broad racial and ethnic categories used by the Census Bureau,
and both identified these communities basedG% data on race, ancestry, birthplace,

and parental characteristics.

Both lists identified the African American cultural community as the largest, followed by
the Mexican cultural community. In addition, the Hmong and Somali communities were
in the top ive for bothlists (Figure 6. The only difference within the largest five groups
was Minnesota Compass had the Native American community listed, and the Minnesota
State Demographic Center had the Russian community. The full lists can be found in the
Apperdix.

42 Minnesota Compas§2019).Mi nnesot ads cul tur al communities.
https://www.mncompass.org/demographics/cultgmhmunities/overview

4 Minnesota State Demagphic Center. (2018Y.he economic status of Minnesotans 2018: A chartbook
with data for Minnesotads | argest cultural groups
https://mn.gov/admin/ass#MNSDC EconStatus 2018Report FNL _Access.pdf teB&854.pdf
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4. Top 5racial/ethnic/Indigenous cultural communities in Minnesota by sources

Minnesota State
Minnesota Compass Demographic Center?

Cultural community Percentage of  Rank in size | Percentage of = Rank in size
(other than White) population (1 is largest) population (1 is largest)
African American 4.2% 1 3.4% 1
Mexican 3.8% 2 3.3% 2
Native American 3.1% 3 N/AP >5b
Hmong 1.5% 4 1.4% 3
Somali 1.2% 5 0.9% 4
Russian Not included Not included 0.9% 4

a According to the Minnesota State Demographi@@énof Minnesotans belong to more than one cultural
community. Because Minnesota Compass based its estimates on primary race and primary ethnicity (rather than
secondary), cultural community categories are mutually exclusive.

bThe Minnesota State DBgraphic Center identified Dakota and Ojibwe as two of the largest cultural communities,
rather than an overarching category of Native American. However, the combined total of both Dakota and Ojibwe
communities (0.7%) is not large enough to fall fivéhgroops.

American Indians, tribal nations, and tribal enrollment

Data on American Indians and tribes comes from Minnesota House Research and includes
data collected between 2013 and 26¢19.

A Most American Indiampeoplein Minnesota live in Hennepin étamsey County
(28% of all American Indin individualdiving in Minnesota). Twentgeven percent
live in other counties not adjacent to a tribal nation. About 25% live in counties
adjacent to a tribal nation, and 20% live on a tribal nation.

Of the tribalnations in Minnesota, tribal enrolintéhis highest for White Earth (17,995)
and Red Lake (11,828) tribal nations. It is lowest for Shakdfeevakanton
(approximately 500) and Upper Sioux (523) tribal nations.

>

>

Total tribal nation population is highest foeech Lake (11,456) and White Earth
(9,799). It is lowest for Upper Sioux (182) and Prairie Island (186) tribal nations.

)

Of the total American Indian population in Minnesota, 5% live on Red Lake tribal
nation, 5% live on Leech Lake, and 5% live on Whigetk, with percentages for
other tribal natios ranging between <1% and 2%

4 Minnesota House Research. (2028nerican Indians, Indian tribes, and state government.
https://www.house.leg.state.mn.us/hrd/pubs/indiangb.pdf
Tribal enrollment counts were approximatedem exact counts were unavailable.

45
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A The percentage of people living on a tribal nation who identify as American Indian is
highest for Red Lake (95%), Upper Sioux (90%#)d Lower Sioux (85%). The
percentage is lowestr Mille Lacs tribal nation (32%nd Fond du Lac tribal nation
(42%)

Sex, gender identity, and sexual orientation

According to the Human Rights Campairsex, gender, and sexual orientation can be
defined as:

A Sex/sex assigned at birthetsex (malerofemale) given to a child at birth, most often

based on the childbds external anat omy.

A - Gender identity: oneds innermost concept o
neitherihow i ndividuals perceive themselves anit
gender identitycan be the same or differentiincdheir sex assigned at birth.

A Sexual orientation: an inherent or immutable enduring emotional, romantic, or sexual

attraction to other people.

According to data on"8and 11" grade students from the 2019rvlesota Student Survéy:

A Students most frequently identifiesl laeterosexual or straight (7&Y, while 52%
identifiedas bisexual, 1.7% identified as pansexual, 1.6% identified as gay or lesbian,
and 0.4% identified as queer.

A8.4% selectadenlmydceddt ichesammry of these ways
Aquestnoaniamgl/e 105% sel ected Al am not sure
A 1.4% of students identified as transgender, genderqueer, or genderfluid. Of these

students, respondents most frequentlytified as norbinary, gnderqueer, or

genderfluid (421%), while 39.®% identified as male, trans male, a trans man, or trans
masculinell1.0%identified as female, trans female, a trans woman, or trans

feminine.72%s el ect ed t he o pibenygenderfias sopetheng er t o de

by

el se. 0O

According to the 2018 Voices of Health survey of-$aditified LGBTJ? adults (age 18
and older) in Minnesotadministered by JustUs Health:

46 Human Rights Campaign. (n.dGlossary of termshttps://www.hrc.org/resources/glossanfyterms

47 Minnesota Department of Education. (201d)nnesota student survey reports.
https://public.education.mn.gov/IMDEAnalgt/DataTopic.jsp? TOPICID=242

48 This is the term used by the Voices of Health survey, rather than LGBT, LGBTQIA, etc.

49 JustUs Health. (2019Y.oice of Health 2018 full report.
https://www.justushealth.org/sites/default/files/inlifiles/2018%20Full%20Repbpdf
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>

Respondents most frequently identified as gay (32%), bisexual (19%), leskia) (1
or queer (16%)3% identified as pansexual, 4% as asexual, 2% as sometlsegand
1% as straight.

>

29% of respondents identified as transgender, and 70% identified as cisgender.

p>2)

38% of respondents identified as cisgender women, and 33% identitesfjesder
men.8%identified as trans men, 4% as trans women, and 1% dsimary,gender
gueer, gender neconforming, or gender fluid.

p>2)

2% of respondents reported they have been diagnosed with an intersex condition.

p>2)

59% of respondents that provided tie#p code live in small towns in greater Minnesota,
32% live in the Twin Cities metro area, and 10% live in-gik cities (i.e., Duluth,
Moorhead, Mankato, Rochester, and St. Cloud).

According to 2018 data from the American Community Suffey:

A 50%of Minnesotans identify their sex as male, and 50% identify their sex as female.
These percentages are similar across counties and county groups, varying by 2% at
most (e.g., 48% female and 52% male or 48% male and 52% fe¥hale).

According to 20152017 data fronthe Williams Institute at the University of California,
Los Angeles (UCLA):

A 41%o0 f Mi n radul (age 480asd oldgpppulation identifies as LGB
A Of Minnesota adultéage 18 and olderp.6% identify as transgender.

According to 2016 national data adults age 18 and older from GLARD:

A 12% of the U.Sadult (age 18 and oldgsppulation identifiesis LGBTQ?® Identifying
as LGBTQ is most commamong individuals ag&8-34 (20%) and age 351 (12%).
7% of adults age 571 and 5% of adults age 72 dder identify as LGBTQ.

50 Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M.|IE0RH.USA:
Version 10.(Jdataset] IPUMS USA.https://doi.org/10.18128/D010.V10.0

51 The ACS only collea sex data, providing only male and female response options.

52 This is the term used by the Williams Institute, rather than LGBTQ, LGBTQIA, etc. The Williams
Institute does not provide further breakdowns of how many Minnesotans identify as lesbian, gay,
bisexual, etc. The Williams Institute at the UCLA School of Law. (201GBT data and
demographicshttps://williamsinstitute.law.ucla.edu/visualization/legiats

53 The Williams Institute at the UCLA School of Law. (2016pw many adults identify as tragender
in the United Statesfittps://williamsinstitute.law.ucla.edu/wgntent/uploads/Trar&dults-US-Aug-
2016.pdf

54 GLAAD. (2017).Accelerating acceptance 2017.
https://www.glaad.org/files/aa/2017 GLAAD_Accelerating_Acceptance.pdf

5% This is the term uskby GLAAD, rather than LGBT, LGBTQIA, etc. GLAAD does not provide
further breakdownssuch agesbian, gay, bisexual, etc., identities.
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Veteran status

Veteran status data come from the 2018 AES.

A

>

=3

7% of all Minnesotans report current or past military service, with 5% identifying as
veterans and 1% identifying as currently serving in the armed forces (including the
National Guard and Reserves).

The proportios of veterans is highest in th@wer Northeast group (9%), Upper
Northeast group (8%est Central group (8%), the Central group (7%), the Eastern
Central group (7%), the Eastexorthwest group (7%), and the ¥ern Southwest

group (7%). Proportions are lowest in Carver/Scott counties, Hennepin County, Olmsted
County, and Ramsey County (4%).

Individuals most likely to report current military servioee in the Upper Northeast
group (3%). Current military senads reported by 1% or 2% of Minnesotans in all
other counties and groups.

Needs, gaps, and assets

Child care

According to 2019 data from Child Care Aware:

A

p>)

p>)

)

)

)

Minnesota has 70 child care slots for every 100 infants, toddlers, or preschoolers
whose parent(Qr caregivers work.

There is a surplus of child care slots in Kanabec County (128 for every 100 infants,
toddlers, or preschoolers), Douglas County (114), and Brown County (111). The 83
remaining counties have fewer than 100 stdts.

The ratio of slots islose to 100 in Houston County (98), Lyon County (97), and
Stevens County (97).

50 counties have a ratio of under 75 slots. The ratio of slots is lowest in Todd County
(41), Aitkin County (42), Meeker County (43), and Isanti County (43).

64% of slots aredr preschoolers, while 36% of slots are for infants and toddlers.

10% of all child care providers in Minnesota offer rgtandard hours (between 6
p.m. and 6 a.m. and/or on weekends).

56

57
58

Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M.IR20H.USA:
Version 10.(Jdataset]IPUMS USA.https://doi.org/10.18128/D010.V10.0

Child Care Aware. (2019Minnesotahttps://www.childcareaware.org/ccdc/state/mn/

Data are unavailable for one county.
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>

Non-standard hours are most common in Kanabec (32%), Mower, (27%), McLeo
(25%), and Roseau (25%) counties. It is least common in Becker, Rock, and Yellow
Medicine counties (3% each).

>

53% of Minnesota providers accept child care subsidies.

p>2)

The proportions of providers that accepbsidies are highest in Murray aRthe
(74% eachxounties It is lowest in Lincoln (27%andWright (36%)counties.

According to 2019 Child Care Assistance Program data from the Department of Human
Services?®

A Most children in the Child Care Assistance Program are recetairggat a licensed
cener (720), followed by a licensed family (15%), a certified centegf)landa
legal nonlicensed setting%®.

p>2)

Since 2016, the proportion of children receiving care at a licens¢erbas
increased (6% to 726).

According to 2016 national data from thatddnal Center for Education StatistR%:

A Parental caré40%)is most common for children undage6 not enrolled in
kindergartenfollowed by centeibased care (29%), horbased relative care (19%),
and homebased nonrelative care (10%). This rank issgstent across Asian, Black,
Hispanic, multiracial, and White children.

)

Parental care is most common for Hispanic children (49%) and least common for Black
children (32%).

p>)

Hispanic children are least likely to receive ceiftased care (23%); percentafas
Black, Asian, multiracial, and White children range from 334#%.

p>)

Homebased relative care is most common for Black children (25%) and least common
among White children (16%).

)

Homebased nonrelative care is most common for White children (12%) and leas
common for Asian (6%) and Hispanic (7%) children.

According to 2009 data, the most recent data available, from a Wilder Research report on
child care in Minnesot&:

5 Minnesota Department of Human Services. (20RD)nesota child care assistance program: State
fiscal year 2019 family profileattps://edos.dhs.state.mn.us/Ifserver/Public/DIEG64AGENG

50 National Center for Education Statistics. (20Xatus and trends in the education of racial and ethnic
groups.https://nces.ed.gov/programs/raceindicators/indicator_rba.asp

61 Wilder Research. (2010Family, friend, and neighbor care use
http://www.buildinitiative.org/Portals/0/Uploads/Documents/7_FEN%20care%20usk). pdf
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A

Of children receiving family, friend, and neighbor child care, it is most commonly
provided by grandparents (52%), followed by friends or neighbors (32%), other
relatives (22%), and older siblings (20%).

Digital literacy

According to 2012 data from the U.S. Department of Educé&tion:

A

>

p>2)

p>2)

)

)

84% ofindividuals agel6-65 in the U.S. are considered dagjiy literate®® with the
remaining 16% considered not digitally literate.

Older adults have lower rates of digital literacy. Of adults5g@5, 72% are
digitally literate, compared to 92% of individuals age2l6

Of adults identified as White, HispanB,] a c k, o r % digtal lnegacy ratea c e , 0
are highest for White individuals (89%), f
individuals (78%), and Hispanic individuals (65%).

Digital literacy is highest among individuals born in the U.S. (87%) reladivieose

born outside of the U.S. (64%).

Digital literacy is highest among th®svho have earned an assocadgree or higher
(95%) and lowest among those with less than a high school degree (59%).

Individuals not in the labor force have a 70% digitriicy rate, while 86% of
unemployed individuals and 87% of employed individuals are considered digitally
literate.

Financial resource strain

According to 2018 data from the Office of Energy Efficiency and Renewable Efrergy:

A

p>)

Minnesota households have arege of 2% energy burden, defined as the percentage
of gross household income spent on energy costs.

Energy burden is highest in Lake of the Woods (8%) and Aitkin County (7%), and it
is lowest in Anoka, Carver, Dakota, and Scott counties (1% each).

62

63

64

65

Mamedova, S. & Pawlowski, E. (201&tats in brief: A description of U.S. adults who are not

digitally literate. https://nces.edov/pubs2018/2018161.pdf

Digital literacy is determined by previous experience using a computer and passing a basic computer

test that involves simple tasks, such as using a mouse and highlighting text.

The fAother raceod c at amgmianyor Alaska Nafive,eHawaifas arattrer, Amer i ¢
Pacific Islander, and multiracial individuals. Disaggregated data for this category are not available.

Office of Energy Efficiency & Renewable Energy. (n.ddw-income energy affordability data tool.
https//www.energy.gov/eere/slsc/maps/|e@d|
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Accordng to Minnesota Department of Health data from the 28a178 school yedi®

A

Eligibility for free or reduced price lunch is most common ami§At public school
studentsn Mahnomen (75%), Nobles (62%), Cass (59B@ltrami (57%),and
Watonwan counties (57p0Carver (16%), Washington (18%), aBderburng18%)
countieshave the lowest rates.

According to 2017 data from the Minnesota Department of H&alth:

A

A

p>2)

The pverty rate in Minnesota is ¥

Mahnomen County (23%), Beltrami County (19%), Blue Earth Cour@$boj1
Clearwater County (18%), and Koochiching County (17%) have the highest rates of
poverty in Minnesota.

Carver County, Washington County, Wright County, and Chisago County have the
lowest poverty rates in Minnesota%4o each).

According to 20142018 d#a from Minnesota Compa$$:

A

)

24% of households in Minnesota are considdredsingcostburdened, in which
30% or more of its monthly gross income is dedicated to housing.

Households are most likely to heusingcostburdened in Ramsey, Aitkin, Benton,
Blue Earthand Pine counties (332% each), and least likely to be cbstrdened in
Kittson, Red Lake, Lac qui Parle, and Brown counties (17% each).

Food access

According to 2018 data from Feeding Amerféa:

A The food insecurityate in Minnesota is 8%and59% of the population falls below
the SNAPeligibility threshold of 165% of the poverty line.

A The food insecurity rate is highest in Clearwater County (14%), Mahnomen County
(13%),Koochiching (13%)Wadena County (12%), Beltrami County (12%), and
Aitkin County (12%). It is lowest in Carver County (4%gott County (5%),
Washington County (5%), and Wright County (5%).

56 Minnesota Department of Health. (n.d=yee and reduced price lunch eligibility.
https://data.web.health.state.mn.usHreducedlunch

87 Minnesota Department of Health. (n.d?pverty & incomehttps://data.we.health.state.mn.us/poverty

68 Minnesota Compass. (n.dbousing: Costburdened households.
https://www.mncompass.org/housing/cbsirdeneehouseholds

69 Feeding America. (2019ood insecurity in the United States.
https://www.feedingamerica.org/resedroapthe-meatgap/bycounty
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A The percentage of the population below the SNAP threshold of 165% of the poverty
line is highest in Nobles County (90%), Mahnomen County (84%d Blue Earth
County (81%). Percentages are lowest in Carver County (40%), Washington County
(48%), Chisago County (49%), and Wright County (49%).

Feeding America also provides progdtood insecurity rates for 2020, which show an
increase from 2018cross all counties in Minnesota.

A Food insecurity rates are projected to be highest in Mahnomen County, Clearwater
County, and Koochiching County (9% each).

p>2)

Food insecurity rates are projected to be lowest in Carver Cddodlge County,
Washington ©@unty, Wright County,and Scott County (80% each).

p>2)

The projected increase from 2018 to 2@2Grgest for Cook County (8 percentage
pointincreag), Lake of the Woods County (7 percentage poerease), and
Mahnomen County (7 percentage paitreasg while the projected increase is
lowest in Olmged County and Rice County-glpercentage poimtcrease each).

According to the 2018 ACS:

A 7% of Minnesotans receive SNAP benefits.

Minnesotans are most likely to receive SNAP benefits in the Easterrvidstth

group, Ramsey County, and the Southern group (all 13%). They are least likely to
receive hem in Carver/Scott counties, the Central Southern gemgpWright

County @-3% each).

>

14% of households in Minnesota are under the gross income limit of AR
federal poverty guideline (the general cutoff for SNAP eligibility) but do not receive
SNAP benefits.

>

The estimated percentage of households that are eligible for SNAP benefits but do not
currently receiveéhem is highest in the West Centgabup 2%), the Lower

Northeast group (21%), the Middle Central group (20%), and the West Central group
(20%). It is lowest in Washgton County (8%), Carver/Scotbanties (9%), Wright

County (9%), and Anoka County (10%).

13% of households headed by a vetenaneigible for but do ot SNAP benefits,
compared to 1% of households headed by a nateran.

>

0 Feeding America. (2020Yhe impact of coronavirus on food insecurity.
https://www.feedingamericaaction.org/thmepactof-coronaviruson-food-insecurity/

% Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., PadasSabek, M. (2020)IPUMS USA:
Version 10.(dataset]IPUMS USA.https://doi.org/10.18128/D010.V10.0
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>

24% of households headed by someone with a disability are eligible for but do not
receive SNAP benefits, compared to 12% of households headed by someone who
does not report a disability.

27% of households headed by someone who speaks English leBgetyawello and
21% of households headed by someone who speaks a language other than English are
eligible for but do not receive SNAP benefits.

>

>

Households headed/lanAmerican Indian individualr@ most likely to be eligible
for but do not receive SNAP benefits (28%), followed by households headed by
Hispanic (27%), Black or African Aarican (23%), multiracial (17%and White
(13%) individuals.

According to 2019 ata from Hunger Solution’&:

A Food shelf visits have increased substantially since 2007 in Minnesota, from 2.0 million
to 3.6 million in 2019.

>

More than half of all food shelf visits in Minnesota occurred in the metro region in
2017 (57%), 11% occurred inghCentral region of Minnesota, and 10% occurred in
the Southeast region of Minnesota.

Health care coverage

According to the 2018 AC%

A 62% of Minnesotans have health coverage through their employer or union; 18%
have coverage through Medicaid, Medical Atsnce, or another type of government
assistance plan for those with low incomes or a disability; 17% have coverage through
Medicare, and 16% purchased coverage directly. Twoepéhave Veterans Affairs
(VA) coverage, 1% have TRICARE coverage, and 1% hagian Health Service
coverage4% have no health care coverage.

p>)

The proportion of Minnesotans who have health care coverage through their employer
union is highest in Washington County, Dakota County, Olmsted County, Wright
County, and Carver/Scotto@nties (71% each). Proportions are lowest in the Eastern
Northwest group (44%), the Lower Northeast group (48%), and the Middle Central
group (49%).

72 Hunger Solutions. (n.d.JFood shelf visitshttps://www.hungersolutions.org/wp

content/uploads/20204/FoodSheltVisits-2019.pdf
7 Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M.|IE0RH.USA:
Version 10.(dataset]IPUMS USA.https://doi.org/10.18128/D010.V10.0
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>

Purchasing coverage directly is most common in the Southern Southwest group (24%),
the West Central grouj23%), and the Western Southwest group (21%). It is least
common in Anoka County and the Eastern Central grouy18%2 each).

>

Coverage through Medicaid, Medical Assistance or another type of government
assistance plan for those with low incomes or a disals most common in the
Eastern Northwest group (27%), the Lower Northeast group (26%), and Ramsey
County (24%). It is least common in Wright County (11%), Dakota County (11%),
Olmsted County (12%), and Washington County (12%).

p>2)

Medicare coverage is mosommon in the Lower Northeast group (26%), the West
Central group (25%), and the Middle Central group (24%). It is least common in
Carver/Scott Counties (12%), Wright County (14%), and the Central group (14%).

p>2)

Coverage through theA/is most common in #nLower Northeast group, the West
Central group, and the Eastern Northwest group (5% each). It is least common in
Ramsey County and Olmsted County (1% each).

p>2)

TRICARE coverage is most common in the Upper Northeast (4%). Coverage is 3%
or lower for the othecounty groups.

p>2)

Coverage through the Indian Health Service is most common in the Eastern Northwest
group (14%) and the Lower Northeast group (5%). Coverage is 2% or lower in the
other county groups.

p>2)

The proportion of Minnesotans with no health care cowersgighest in the Middle
Central group (8%), the Eastern Northwest group (8%), Ramsey County (6%), and
the Lower Northeast group (6%). The proportions for theratbunty groups range
from 3% to 5%.

Health care coverage for veterans

According to the 208 ACS74

A 74% of veterans in Minnesota are covered by Medicaid, Medical Assistance, Medicare,
another type of government assistance plan for those with tmwnies or a disability,
or the VA.7®

p>)

42% of veterans have coverage through an employer or union, 83%¢bverage
they purchased directly, and 11% are covered by TRICARE.

)

2% of veterans have no health coverage.

7% Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M.|E0RH.USA:
Version 10.(dataset]IPUMS USA.https://doi.org/10.18128/D010.V10.0

> Respondents may be covetmdmultiple types of health care coverage; thus, percentages may not add
to 100%.
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>

p>2)

p>2)

)

p>2)

Veterans are most likely to be covered by a government assistance plan in the Central
group (87%), Stearns County (86%), the Southern Southwasg ¢85%), and the

Eastern Northwest group (84%). Proportions are lowest in Anoka County (60%),
Wright County (61%), and the Upper Northeast group (65%).

Rates of TRICARE coverage are highest in the Central group (20%), the Upper
Northeast group (15%), theastern Northwest group (14%), and the Central Southern
group (14%). They are lowest in the Southern group (4%), the Eastern Southern
group (4%), and Dakota County (6%).

The proportion of veterans who purchased coverage directly is highest in the Southern
Southwest group (53%), the Western Southwest group (46%), and the Central Southwest
group (45%). Proportions are lowest in the Eastern Central group (19%), Wright
County (21%), and the Lower Northeast group (26%).

The proportion of veterans who have caga through an employer or union is
highest in Wright County (59%), Olmsted County (58%), and/€éScott ounties
(52%). Proportions are lowest in the Southern Southwest group (23%), the Central
Southwest group (26%), the Eastern Northwest group (27%)Xhe Western
Southwest group (27%).

The proportion of veterans who do not have any health coverage is highest in the
Western Northwest group, the Southern Southwest group, and Ramsey Cehfty (4
each). Proportions are lowest in Wright CountygahMngtonCounty, Carver/Scott
counties, Stearns County, the Eastern Southern group, the Central group, and the
Western Southern group (all <1%).

Internetand devicexccess

Internet access

According to 2020 data from the Minnesota Department of Employment andr&mon
Development®

A

)

92% of households in Minnesota are served by wireline broadband service with speeds
of at least 25 Mbps for downloads and 3 Mbps for uploads.

The percentage of households served by wireline broadband service with speeds of at
least 25 Mbps for downloads and 3 Mbps for uploads is higheanioka County,
Lac qui Parle County, Stevens County, Pennington Cot@y,Lake County,

76

Minnesota Department of Employment and Economic Development. (202@)ine broadband
availability. https://mn.gov/deed/prograrsgrvices/broadband/maps/data.jsp
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Ramsey County, Rock County, Clearwater County, Beltrami County, Big Stone County,
Swift County, and Hennepin Cotyn(99%100% each).

A The percentage of households served by wireline broadband service with speeds of at
least 25 Mbps for downloads and 3 Mbps for uploads is lowest in Redwood County
(45%), Todd County (54%gand Lake of the Woods (58%)

According to 201%ata from the Minnesota Department of Employment and Economic
Development’

A The majority of Bois Forte tribal nation is designated as an unserved broadbalfid area,
with some portions designed as underser{fed.

>

The majority of Fond du Lac tribal nation issignated as a served broadband &ea.
Some portions of the tribal nation are unserved, and others are underserved.

p>2)

For Grand Portage, Leech Lake, Lower Sioux, and Prairie Island tribal nations, about
half of each tribal nation is designated as servedewthe remainder is designated as
unserved.

p>2)

The majority of Mille Lacs tribal nation is designated as unserved, with some areas
served and others underserved.

p>2)

The majority of Red Lake tribal nation is designated as unserved, with some portions
designateds served.

)

The entirety of the Shakopee Mdewakanton tribal nation is designated as served.

p>)

The majority of the Upper Sioux tribal nation is designated as underserved, with some
portions designated as unserved.

)

The majority of White Earth tribal nation igsignated as served, with some portions
designated as unserved.

According to 2019 data from the National Telecommunications and Information
Administration®!

7 Minneota Department of Employmeand Economic Development. (2Q1®Virelinebroadband
availability: Tribal nations https://mn.gov/deed/prograrsgrvices/broadband/maps/tribabps.jsp

8 Unserved broadband areas do not have wireline broadband that proviees spat least 25 Mbps for
downloading and 3 Mbps for uploading.

7 Underserved broadband areas have wireline broadband that provides speeds of at least 25 Mbps/3Mbps

but less than 100 Mbps/20 Mbps.

80 Served broadband areas have wireline broadband thidgsspeeds of at least 100 Mbps for downloading
and 20 Mbps for uploading.

81 National Telecommunications and Information Administration. (20Riital nation data explorer.
https://www.ntia.doc.gov/data/digitalation-dataexplorer
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>

85% of individuals in Minnesota report using the internet, and 89% of individuals
report that somewe in their household uses the internet.

p>2)

Individuals most commonly report using the internet at home (82%) and while

traveling between locations (45%). Some report using the internet at work (39%),
someone el seds home ( 30 %)22%)aat schmol (18%8,i nes s (
or in a public place (e.g., library, community center, park; 17%).

>

Of households without any home internet users, the most common reason is not
needing it or not being interested in it (64% of households without any home internet
users). Other reasons include internet being too expensive (8%), they can use internet
elsewhere (5%), and not owning a computer or owning an inadequate computer (1%).

p>2)

Of households with at least one person using the internet at any location, most report
using a home internet plan purchased from a company (90%), a mobile data plan (88%),
and/or a wired higispeed internet service (84%).

p>2)

Individuals in Minnesota most frequently use the internet for email (93%); text
messaging (94%); watching videos (79%)l ahopping, making travel reservations,
or using other consumer services (78%).

According to the 2018 AC%:

A Most households in Minnesota report that at least one person in their household has
access to the internet (90%), and most report accessing theeinte a cellular data
plan (78%).71%report accessing the internet via broadband, 7% rapong satellite
internet, and 3% report using diab.

)

Internet access is most common for households in Washington County (96%), Anoka
County (94%), Carver/Sdotounties (94%), and Dakota County (94%). It is least
common in the Eastern Northwest group, the Central Southwest group, and the Lower
Northeast group (882% each).

>

Broadband internet is most common in Dakota County (84%), Carver/Scott counties
(81%),and Washington County (80%). It is least common in the Middle Central
group (53%), the Lower Northeast group (58%), and the Central Southwest group (58%).

>

Cellular data plan interné&t most common i€arver/Scott counties (88%),

Washington County (85%),dkota County (85%), and Anoka County (85%)s

least common ithe West Central group (63%), the Southern Southwest group (65%),
and the Middle Central group (65%).

>

Dial-up internet is most common in the Upper Northeast group, the Central Southern
grow, the Eastern Central group, Ramsey County, the Western Southwest group, the

82 Ruggles, S., Flogds., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M. (20RD)S USA:
Version 10.(dataset]IPUMS USA.https://doi.org/10.18128/D010.V10.0
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West Central group, and Wright County%% each). Percentages range frof3fa
for the other counties and county groups.

Device access

According to 2019 data from the Nationall@@mmunications and Information
Administration®?

A

73% of individuals age 3 or older in Minnesota report using a smartphoneys&2o
laptop, 48%usea smart TV or a Twonnected device, 34%sea tablet or ébook
reader, 31%isea desktop computer, and%tisea wearable device.

According to the 2018 ACY"

A

>

=3

)

)

Most Minnesotans report that someone in their household owns or uses some type of
computer or device (93%). Minnesota households most frequently report owning or
using a smartphone (85%) or a laptop eskdop (81%). Nearly twihirds report owning

or using a tablet (65%).

Households are most likely to report owning or using some type of computer or
device in Anoka County, Carver/Scott counties, Dakota County, and Washington
County (96% eachHouseholdsre least likely to report this in the Lower Northeast
group and the Southern Southwest group88% each).

Households are most likely to report owning or using a laptop or desktop in Dakota
County and Washington County (88% each), and least likely fBdhthern Southwest
group and the Lower Northeast group<{7D% each).

Households are most likely to report owning or using a smartphone in Carver/Scott
counties (92%), the Central group (89%), Dakota County (89%), Hennepin County
(89%), and Washington Coty (89%).

6% of all households in Minnesota report owning or using only a smartphone. This is
most common in the Middle Central group and the Southern Southwest greup (11
12% each).

Transportation access

According to 2020 data from the Minnesota Departhed Transportatiof§®

83

84

85

National Telecommunications and Information Adistration. (2020)Digital nation data explorer.
https://www.ntia.doc.gov/data/digitalationdataexplorer

Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sobek, M.IR20H.USA:
Version 10.(dataset]IPUMS USA.https://doi.org/10.18128/D010.V10.0

Minnesota Department of Transportation. (2020ansit in Minnesota.
http://www.dot.state.mn.us/transit/riders/index.html
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A

Almost the entirety of Minnesota is served by a municipal, regional, or tribal transit
system, with the exception of the southern portion of Cass County.

According to the 2018 AC%:

A

>

>

Minnesota households most commonly have two @zadable (41%)30% of
household$iave one car available, and 23% have three or more cars avaifdldeé.
households do not have any car available.

Households are most likely to have at least one car available in Anoka County,
Carver/Scott counties, Data County, the Southern group, the Central Southwest
group, the Southern Southwest group, Stearns County, and Wright County (96% each).

Households are least likely to have a car available in Ramsey County (10%), Hennepin
County (9%), the Upper Northeagbup (7%), and the Eastern Northwest group (7%).

According to 2017 data from the Center for Neighborhood Technéfogy:

A

>

The average number of vehicles per household ranges f®acdoss all Minnesota
counties.

The percentage of workers who use publicgpamtation as their primary mode of
transportation to work is highest in Ramsey County (8%), Hennepin County (7%),
and Dakota County (4%). Percentages for other counties ranges freg%0%

Utilities

According to 2017 data from the National Energy & Utilitffordability Coalition®

A

21% of the total eligible population in Minnesota received assistance from the Low
Income Home Energy Assistance Program (LIHEAP) in 2017.
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87

88

Ruggles, S., Flood, S., Goeken, R., Grover, JyéMeE., Pacas, J., & Sobek, M. (20200UMS USA:
Version 10.(Jdataset] IPUMS USA.https://doi.org/10.18128/D010.V10.0

Center for Neighborhood Technology. (n.dHpusing and transportation index.
https://htaindex.cnt.org/map/

National Energy & Utility Affordability Coalition. (n.d.)Minnesota by the numbers.
https://neuac.org/wpontent/uploads/2018/02/StebheetF Y 19-Minnesota. pdf
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Appendix

Demographics of key informants
Al. Demographics of key informants

Percentage of all key

Demographic Number informants (N=40)¢
Age Average: 62; range: 30-74 N/A
Disability or chronic health condition 8 20%

Educational attainment

High school diploma or GED 1 3%

Two-year degree, associ at 4 10%

vocational-technical degree

Four year or bachel or 6s 12 30%

Some graduate school 2 5%

Graduate or professional degree 17 43%
Gender?

Man I 18%

Woman 29 73%
LGBT+P 1 3%

Race/ethnicity®

American Indian or Alaska Native 2 5%
Asian or Asian American 3 8%
Black or African American 3 8%
Latinx 2 5%
White or Caucasian 26 70%
Veterans 3 8%
aGender was askedasanepended question, but alll respondents identified

bRespondents were asked whethedehéfyias a member of the L&BMmunities, rather than to specify their sexual orientation or whett
they identify as transgendesbimamny, or other gender identities.

¢In addition to their race/ethnicity selection, one respondent also identified as Jewish and olifeeceap@miariaident

dNot all respondents provided responses to all demographic questions. However, percentages were calculatedweoidof a total of 4
overinflating true proportions.
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Key informant interview protocol questions

Protocol for professiofeaand leaders

Hell o, my name is [ NAME] and 1 6édm calling from Wi
Department of Human Services (DHS) to build an online, interactive tool that will offer personalized, relevant,
and | ocal rred fearrrailmg t d 6tlHi sheas At he tool 06 throuc

able to use the tool to identify services in their area that they are eligible for that make sense for them. These
services may relate to economic assistance, food sypposing, employment, education, child protection and
child welfare, physical health, mental health, chemical dependency, and physical or developmental disabilitie
You were identified as someone that could provide insight to help ensure the t@gisedan a way that best

fits the needs and preferences of people who may use the tool. In addition, Wilder is planning to use the intervi
results to help shape a survey to gather information from the community at large.

The information you provide wibe summarized with other interviews. At the end of the interview, we will ask
if we can use examples you provided or quotes froc
combined with other. Either way, no identifiable informatiatl lae shared. You do not have to answer any
guestion you do not want to and whether or not you participate will not affect your relationship with DHS. The
interview will take about an hour, depending on the length of your answers. To thank you fomyoaindi

input, you will also receive a $25 Walmart gift card.

| would like to record this interview to make sure | capture all of your comments. This recording will only be
available to me and other Wilder Research staff on this project, and | will dedéts il have compared it to
my notes for accuracy. Is it okay if | record this interview? [IF YES, start recording.]

My first set of questions are about you.

1. 16d |i ke to confirm some information we rinfocei ve
received]
a. Name:
b. Employer/organization involved with:
c. Positon title or short description:

2. One of the reasons you were identified to be interviewed is that you are knowledgeable about the
experiences of many people besides yourself, espetidlly ough your professi ona
understand more about these people to put your answers in context. First, what geographies does your
organization serve?

a. Thinking about culture broadly including, but not limited to, race, ethnicity, taifiéiation, gender
identity, sexual orientation, soegconomic status, and whether or not the person has a disability, what
cultural groups do you or your @agization most commonly serve?
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3. Other than the people you or your organization serves, arediferegroups whose needs and experiences
with referrals you have experience with and knowledge about from previous jobs, volunteering, or your
personal life?

a. [IF YES] Which groups?
b. [IF YES]How did you become knowledgeable abdaROUR? [PROBEFOREACH GROUP
MENTIONED]

[FYESTOQ3 For the rest of the interview we wil/ as
answering these questions please consider both the groups you just discussed and the people you currently
serve.

4. Where do people [yowork with/in your community] currently go to find information about available
savices and how to access them?

a. Where do you currently recommend people go to find information about available services and how tc
access them?

b. In what ways do these smes of information work well? [PROBE For example, what, if anything, is
positive about the quality and completeness of the information received or the availability of the
services?]?

c. What isndét working well a b o ut orexamepteevha, d anytiing,s o

is negative about the quality and completeness of the information received or the availability of the
services?]?

5. For the differentommunities angroups youdentified how do the sources of information used differ, if at
all ? As a reminder, we mean Acul tur al groupo br
affiliation, gender identity, sexual orientation, seemmnomic status, tribal affiliation, and disability status.

a. For the different culturalrgups you work with, how does the experience of receiving information on
available services differ, if at all?

6. Overall, what are the biggest challenges people [you work with/in your community] currently experience
with finding services for themselves twetr family?

Next, 1 6d |ike to ask you about the needs and ass

7. In thinking about how people [you work with/in your community] meet their needs, what are their greatest
individual, cultural, otocal assets?

You may remember there was a |list of soci al need
the email we sent you. Do you have access to these now?

a. [IF YES, CONTINUETO Q8]
b. [IF NOJ] Okay, I will read the list to you sitly, soyoud o n 6t need i Theneedsarer on't

A Financial resource strain
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p>

Food insecurity

>

Housing insecurity

>

Utility assistance

Childcare

p>2)

>

Physical health

>

Employment

p>2)

Transportation

Mental health

>

[RESTATE AS NEEDED]

8. One ofthe goalsforthetonls t o ask about the needs that -are
being. Each of these questions corresponds to a different need. Looking at this list, what needs are missir
if any?

a. Another goal for the tool is to address the needs of daarfy member in a household. Thinking about
the whole family and the needs of different family types or configurations, are there any additional
needs you would add to the list?

b. We al so want to ensure the t ool uralgroups. Qoeseédringt h e
the cultural group(s) you interact with, what additional needs, if any, you would add to this list?

The next questions are about encouraging people to use the tool.

9. As areminder, DHS is planning an interactive vialsed tool thgirovides information on local services.
What would make this tool most usefulgeoplelyou work with/in your community?

10. DHS wants it to be clear that the tool is meant to serve the needs of the whole family. What recommendatio
do you have for buildingwareness specifically about this fact?

11. What are the best ways to encourage you and members of your community to use the tool? [PROBE FOF
BOTH BUILDING AWARENESS ABOUT THE TOOL AND HOW TO MAKE THE TOOL WORK
BEST FOR THE COMMUNITY]

a. What additional or dierent suggestions do you have for ensuring participation among different cultural
groups?

b. What would cause you or people in your community to not use the tool?

c. Given the goal of ensuring the tool is relevant for people from all cultures and hawttgrdo you have

any other comments or suggestions? [ PROBE for
| anguageso]

We also want to make sure we are speaking with people who represent diverse backgrounds and perspectiv
s o we 0 dskYyou &few denwographic questions.
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121 f you dondét mind my asking, what i s your age?

13. Are you a veteran of the U.S. Armed Forces?
a. Yes
b. No

14. What is the highest level of education you have completed?
a. Less than high school diploma or GED

High school diploma or GED
Some college, vocational, technical or trade school

. Two-year degree/Associate or vocatiotethnical degree

. Four year degree/ Bachel ordés degree
Some graduate school

. Postgraduate or professional degree

. American Indian or Alaska Native
. Asian
Black or African American
. Hispanic or Latino
. Native Hawaiian or other Pacific Islander
White
g. Prefer to seldegribe:

b
Cc
d
e
f.
g
15. Which of he following best describes your race or ethnicity? You may choose more than one.
a
b
c
d
e
f.

16. How would you describe your gender identity?

17. Are you a member of the LGBTQ communities?
a. Yes
b. No

18. Do you have a disability or chronic medical or mental health condition?
a. Yes
b. No

19. Do you have experieedinding and accessing services for yourself, family members or friends?

a. [IF YES] Thinking about using the tool personally, what, if any, additional comments or soggekii
you have abut the tool?

Now | just have a feWwast questions for you.
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20. DHS may be interested in asking you for additional input as they develop the tool. Would you be willing to
participate in an additional discussion with DHS? We will not share your responses from this interview wit
DHS.

a. [IF YES] Wha email address or phone number would you like us to share with DHS?

21. Do you have any suggestions for other people we may want to interview about the tool?
a. [IF YES] What is their name?
b. What is their job bconnection to their community?
c. What email address or phone number would be best for us to contact this person with?
d. Do they have experience or familiarity with the process of finding and accessing services?
22. Finally, as part of this project, we abso planning a survey of people who may ultimately use the tool.

Would you be interested in helping to distribute the survey to your community, for example by sending our
an electronic link through email, a newsletter, or listserv?

a. [IF YES] Thank youWhen we reach out to you with the electronic version of the survey to share,
should we use the same contact information we used for this interview?

i. [IF NOJ] What email address or phone number should we use at that time?

Thank you for taking the time f@rovide your input. As mentioned in the beginning of the interview, we would
like to ask you if we can use examples you provided or quotes from this interview. If you allow us to do so, nc
identifiable information will be shared. Would you prefer:

A Wilder maintain your full confidentiality. No quotes or examples from your interview will be used.
OR

A Would you allow Wilder to use diélentified quotes or examples from your interview? This means we
would remove all names of people, organizations, and any ofieemiation that identifies you as having
provided the quote or example.

As | mentioned in the beginning of the interview, you also have the option to receive a $25 Walmart gift card.
Could you please provide the name and address you would like the difterdarto? This information will not
be connected to your responses in any way.

Name:
Address:

You should receive the gift card within 3 weeks. If you have any questions related to the gift card, you can cont
Doua Chang at DHS. His email addresddasachang@state.mn.pyand his phone number is 6383-2849.

Thank you again for your time!
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Protocol for potential end users

Hell o, my name is [ NAME] and I 6m calling from Wi
Department of Human Services (DHS8)build an online, interactive tool that will offer personalized, relevant,
and | ocal referrals. I 61 1 be referring to this

able to use the tool to identify services in their area ktiegt &re eligible for that make sense for them. These
services may relate to economic assistance, food support, housing, employment, education, child protection .
child welfare, physical health, mental health, chemical dependency, and physical or den&hbpiabilities.

You were identified as someone that could provide insight to help ensure the tool is designed in a way that be
fits the needs and preferences of people who may use the tool. In addition, Wilder is planning to use the intervi
resultsto help shape a survey to gather information from the community at large.

The information you provide will be summarized with other interviews. At the end of the interview, we will ask
if we can use examples you provided or quotes from this intervidwoniou 6d r at her us onl
combined with other. Either way, no identifiable information will be shared. You do not have to answer any
guestion you do not want to and whether or not you participate will not affect your relationship witi iEHS
interview will take about 50 minutes, depending on the length of your answers. To thank you for your time an
input, you will also receive a $25 Walmart gift card.

At this point, | want to make sure you are eligible to partieipa the interviewDo you have experience
looking for services?

a. [IF YES, CONTINUE]
b. [IF NO, SCREENED OUT]

| would like to record this interview to make sure | capture all of your comments. This recording will only be
available to me and other Wilder Reseastdff on this project, and | will delete it after | have compared it to
my notes for accuracy. Is it okay if | record this interview? [IF YEBART RECORDING

My first set of questions are about you.

1. 16d |i ke to confir m s onyeu [MOOIRY asappropriate givendormatmrc e i v e
received]

a. Name:

b. Employer/organization involved with:
c. Position title or short description:
d

. When you looked for services, who were the services for (e.g., yourself, family member, friend,
communitymember)?
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2. | am going to be asking you questions about your experience looking for services. You could also talk abc
what you know about the experiences of other people you know, including your family and friends. Do yot
know other people who have lookkxat services, received referrals or both?

a. [IF YES] Please tell me a little about who those people are and how you know them?

b. [IF NO, SKIP TO Q4]

3. We are interested in learning if people from different cultural groups have different experierteestoela
accessing and receiving referrals. We mean fdcul
ethnicity, tribal affiliation, gender identity, sexual orientation, seonomic status, tribal affiliation, and
disability status. Are thegmple you know who looked for services or received referrals from different
cultural groups than yourself?

a. [IF YES] Please tell me, what cultural gro@ps
b. [IF NO, CONTINUE]
4. Where do you [and the people you know] go to find information aboutdeiervices and how to access
them?
a. In what ways do these sources of information work well? [PROBE regarding quality and completeness
of information, experience of receiving information]

b. What isnét working wel/l a[PROBE regartirg gualitysalmdu r c e s o
completeness of information, experience of receiving information]

5. For you and the people you know, do you think the experience of finding and receiving information on
available services differs depending on what cultural gyaupbelong to? As a reminder, we mean
Acul tur al groupo broadly, including, but not [
sexual orientation, socieconomic status, tribal affiliation, and disability status.

a. [IF YES] How does it differ?

6. Overall, what are the biggest challenges you and the people you know currently experience with finding
services for either yourselves or your families?

Ne x t |l 6d I'i ke to ask you about needs and strengt

7. Finding and acessing services can be challenging. What strengths help you and the people you know get
through this process?
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You may remember there was a |list of soci al need
the email we sent you. Do youveaccess to these now?

a. [IF YES, CONTINUETO Q8]
b. [IF NOJ Okay, I will read the list to you sitly, soyoud o n 6t need i Ttheneedsdrer on't

Financial resource strain

p>2)

>

Food insecurity

p>2)

Housing insecurity

p>2)

Utility assistance
Childcare

>

p>2)

Physical health

p>2)

Employment

)

Transportation

Mental health
[RESTATE AS NEEDED]

8. One of the goals for the tool i s to adtkandawelb ut t
being. Each of the questions on the tool will correspond to a different need. Looking at this list, what need
are missing, if any?

a. Another goal for the tool is to address the needs of every family member in a household. Thinking abo
your whole family and the families of other people you know, are there any additional needs you woulc
add to the list?

b. We al so want to ensure the tool will Thnkimgt t he
about the cultural group(s) you and tfeople you know belong to, what additional needs, if any, you
would add to this Iist? As a reminder, we mea

race, ethnicity, tribal affiliation, gender identity, sexual orientation, sectmomic tatus, tribal
affiliation, and disability status.

The next questions are about encouraging people to use the tool.
9. As areminder, DHS is planning an interactive vaised tool that provides information on local services.

What would make this tool most dskto you and the people you know?

10. What are your suggestions for building awareness about the tool once it is available?
a. DHS wants it to be clear that the tool is meant to serve the needs of the whole\iémaily.
recommendations do you have for builgliawareness specifically about this fact?
11. What are the best ways to encourage you and the people you know to use the tool?
a. What would cause you or the people you know to not use the tool?
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b. Given the goal of ensuring the tool is relevant for people fall cultures and backgrounds, do you have
any other comments or suggestions? [ PROBE €& or
| anguageso]

We also want to make sure we are speaking with people who represent diverse backgrounds and perspectivi
s o we 0 asklou & few demographic questions.

121 f you dondét mind my asking, what is your age?

13. Are you a veteran of the U.S. Armed Forces?
a. Yes
b. No

14. What is the highest level of education you have completed?
a. Less than high school diploma or GED
High school diploma or GED
Some college, vocational, technical or trade school
Two-year degree/Associate or vocatictedhnical degree
Four year degree/ Bachel orbd6s degree
Some graduate school

@ = o a0 o

Postgraduate or professional degree

15. Which of the folowing best describes your race or ethnicity? You may choose more than one.
American Indian or Alaska Native

Asian

Black or African American

Hispanic or Latino

Native Hawaiian or other Pacific Islander

White

g. Prefer to seldescribe:

-~ 0o a0 T p

16. How would you describe your gender identity?

17. Are you a member of the LGBTQ communities?
a. Yes
b. No

18. Do you have a disability or chronic medical or mental health condition?
a. Yes
b. No

Now | just have a few lasfuestions for you.
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19. DHS may be interested in asking you for additional input as they develop the tool. Would you be willing to
participate in an additional discussion with DHS? We will not share your responses from this interview wit
DHS.

a. [IF YES] What email address or phone number would you like us to share with DHS?
20. Do you have any suggestions for other people we may want to interview about the tool?
a. [IF YES] What is their name?
b. What is their job or connection to their comnity?
c. What email address or phone number would be best for us to contact this person with?
d. Do they have experience or familiarity with the process of finding and accessing services?

Thank you for taking the time to provide your input. As mentidndtie beginning of the interview, we would
like to ask you if we can use examples you provided or quotes from this interview. If you allow us to do so, nc
identifiable information will be shared. Would you prefer:

A Wilder maintain your full confidentiajt No quotes or examples from your interview will be used.

OR

p>2)

Wilder to use dedentified quotes or examples from your interview. This means we would remove all
names of people, organizations, and any other information that identifies you as havingipiwvigieote
or example.

As | mentioned in the beginning of the interview, you also have the option to receive a $25 gift card. Could yc
please provide the name and address you would like the gift card sent to? This information will not be connecte
to you responses in any way.

Name:
Address:

You should receive the gift card within 3 weeks. If you have any questions related to the gift card, you can
contact Doua Chang at DHS. His email address is doaiag @state.mn.pand his phone number is 6383
2849.Thank you again for your time!
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County groups

When the number of respondents is too small to present data by county, county groups are ipréssegabrt
instead. These groups are cont i gu o Use Mieraat Ads,iwbich w i
contain at least 100,000 people. These groups and their total popatatoyding to the 2018 ACS are as follows:

A Anoka County (total pop. 353,845)

p>2)

Carver/Scottountieg(total pop. 250,993)
Dakota County (total pop. 424,953)
Hennepin Canty (total pop. 1,259,705)

> >

p>2)

Olmsted County (total pop. 156,132)

>

Ramsey County (total pop. 551,794)

p>2)

Stearns County (total pop. 159,642)

p>2)

Washington County (total pop. 259,119)
Wright County (total pop. 136,166)

)

Central Minnesota

p>2)

Eastern Central county grouphisago, Isanti, Kanabec, Mille Lacs, and Pine counties (total pop.
167,614)

Central county group: Benton and Sherburne counties (total pop. 136,807)

Middle Central county group: Crow Wing, Morrison, Todd, and Wadena counties
(total pop. 137,504)

West Catral county group: Big Stone, Douglas, Grant, Otter Tail, Pope, Stevens, Swift, Traverse, and
Wilkin counties (total pop. 146,922)

A Northeast Minnesota

Lower Northeast county group: Aitkin, Carlton, Cass, and Itasca counties
(total pop. 122,894)

Upper Notheast county group: Cook, Koochiching, Lake, St. Louis counties
(total pop. 230,718)

A Northwest Minnesota

Eastern Northwest county group: Becker, Beltrami, Clearwater, Hubbard, Lake of the Woods, and
Mahnomercounties(total pop. 120,593)

Western Northwedscounty group: Clay, Kittson, Marshall, Norman, Pennington, Polk, Red Lake, and
Roseau counties (total pop. 149,390)
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A Southern Minnesota
Central Southern county group: Goodhue, Le Sueur, and Rice counties (total pop. 141,236)

Eastern Southern county groupllmore, Houston, Wabasha, and Winona counties
(total pop. 110,971)

Southern county group: Dodge, Freeborn, Steele, and Mower counties (total pop. 128,219)

Western Southern county group: Blue Earth, Nicollet, and Waseca counties
(total pop. 119,799)

A Southwest Minnesota

Central Southwest county group: Kandiyohi, McLeod, Meeker, Renville, and Sibley counties (total pop
131,420)

Southern Southwest county group: Cottonwood, Faribault, Jackson, Martin, Murray, Nobles, Pipestong
Rock, and Watonwan countiéstal pop. 114,580)

Western Southwest county group: Brown, Chippewa, Lac qui Parle, Lincoln, Lyon, Redwood, and
Yellow Medicine counties (total poft00,163)

Data to Inform a Human Services 68 | Wilder Research, February 2021
Self-Service Social Needs Tool



Secondary data: Overview of county and county group level data

A2. Overview of county level data

Needs Assets
Eligible Households
Students  Students for free/ Housing served by
Regional reporting  reporting reduced cost- Child care wireline
Unemployment rate of anxiety  depressive Energy  price burdened Poverty Food slots per broadband
County rate homelessness symptoms symptoms burden lunch  households rate insecurity 100 children service
AitkinC
anokaa [ ]
Becker
Beltrami _
Benton
sigsone RN ]
Blue Earth
Brown -
Carlton _
Carver g ] I .
cass L i I
Chippewa
Chisago ] I
cay [ ]

v highest 109%lowest 10%
a County is in top 10% of all counties in projected population growth betweer@Ciuatyd08bottom 10% of all counties in projected population growth between 2019 and 2C
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A2. Overview of county level data (continued)

Needs Assets

Eligible Households
Students  Students for free/ Housing served by
Regional reporting  reporting reduced cost- Child care wireline
Unemployment rate of anxiety  depressive Energy  price burdened Poverty Food slots per broadband

County rate homelessness symptoms symptoms burden lunch  households rate insecurity 100 children service

Clearwater
Cook
Cottonwood
Crow Wing
Dakota g
Dodge
Douglas
Faribault
Fillmore
Freeborn
Goodhue
Grant
Hennepin g
Houston
Hubbard

Isanti

tasca [ I
Jackson ]

Kanabec
Vv highest 10%lowest 10% County is in top 10% in projected population growth between 2@ Tandt2@8 bottom 10% in projected population growth between 2019 and 20s
aSuppressed due to a low number of respondents
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A2. Overview of county level data (continued)

Needs Assets
Eligible Households
Students Students for free/ Housing served by
Regional reporting  reporting reduced cost- Child care wireline
Unemployment rate of anxiety  depressive Energy  price burdened Poverty Food slots per broadband
County rate homelessness symptoms symptoms burden Ilunch  households rate insecurity 100 children service

Kandiyohi

itson T - I
KoochichingC -

Lake C

WoodsC

Le Sueur

ncorn | B ]
Lyon _ -

vannomen S I
varsnr [

Martin -

MeLeod I

Meeker I ] ]
Mille Lacs _ - -

Morrison

Mower

wurey | I R N

v highest 10%lowest 10%
a County is in top 10% in projected population growth between 2€1 €andt2@8M bottom 10% in projected population growth between 2019 and 2030
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A2. Overview of county level data (continued)

Needs Assets
Eligible Households
Students Students for free/ Housing served by
Regional reporting  reporting reduced cost- Child care wireline
Unemployment rate of anxiety  depressive Energy  price burdened Poverty Food slots per broadband
County rate homelessness symptoms symptoms burden Ilunch  households rate insecurity 100 children service

Nicollet

Nobles ] N T ]
Norman I B
Oimsted a ] [

Otter Tail

penningion [N

Pne L [ N
pipestone ¢ | I

Polk ]

Pope

]
ramseya | s
reatake [N NN ]
1]

Redwood C

Renvile ¢ ]
Rice

roc [

Roseau _

scotta ] ] ]

 highest 10%lowest 10%
g County is in top 10% in projected population growitB@iEvesel 2060County is in bottom 10% in projected population growth between 2019 and 2030
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A2. Overview of county level data (continued)

Needs Assets

Eligible Households
Students  Students for free/ Housing served by
Regional reporting  reporting reduced cost- Child care wireline
Unemployment rate of anxiety  depressive Energy price burdened Poverty Food slots per broadband
County rate homelessness symptoms symptoms burden lunch  households rate insecurity 100 children service

Sherburne
Sibley
St. Louis _
Stearns
Steele -
Stevens _
switt ¢ B -
Todd
1 N
]

Traverse €

Wabasha

Wadena

/

1]

]
Waseca
Washington g, b
Watonwan
Wilkin
Winona
Wright

Yellow
Medicine

Vv highest 10%lowest 10% County is in top 10% in projected population growth between 2@ Tandt2@8t bottom 10% in projected population growth between 2019 and 20s
aSuppressed due to a low number of respaddefdta available
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A3. Overview of county group level data

Demographics Needs Assets
House- House-
Speaks Other holds holds
English non- House- eligible for use/own
Population lessthan  House- family holds  butdo not Atleast Median some
65 Any fi v e r holds with house- receiving receive No health No car some personal Internet type of
Group and older disability BIPOC Veteran we | | children holds SNAP SNAP insurance available college income access computer
Anoka L] I
Carver/
Scott
Cenval |

Central
Southern
Central

Southwest

Dakota
County

Eastern
Central
Eastern
Northwest

Eastern
Southern

Hennepin
County
Lower
Northeast

Middle
County

Central
v highest 10%lowest 10%
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A3. Overview of county group level data (continued)

Demographics Needs Assets
House- House-
Speaks Other holds holds
English non- House- eligible for use/own
Population lessthan  House- family holds  butdo not Atleast Median some
65 Any fi v e r holds with house- receiving receive No health No car some personal Internet type of
Group and older disability BIPOC Veteran we | | children holds SNAP SNAP insurance available college income access computer
Ramsey
County
Southern -- --
Southern
Southwest
Stearns
County
Upper
Northeast
Washington
County
West
Central
Western
Northwest
Western
Southern
Western
Southwest
Wright
County

v highest 109%lowest 10%
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Self-Service Social Needs Tool
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Secondary datedDemographics

Populatiorchangeestimates

A4. Projected population change by county from 2019-2050

Projected change Projected change

County from 2019-2030 from 2019-2050
Aitkin -10% -19%
Anoka 7% 16%
Becker 3% 5%
Beltrami 5% 9%
Benton 5% 10%
Big Stone -7% -7%
Blue Earth 6% 10%
Brown -6% -12%
Carlton 3% 3%
Carver 17% 39%
Cass -7% -7%
Chippewa -2% -4%
Chisago 4% 5%
Clay 5% 10%
Clearwater 3% 4%
Cook 0% 1%
Cottonwood -1% -2%
Crow Wing 3% 10%
Dakota 8% 18%
Dodge -1% -4%
Douglas 2% 4%
Faribault -4% -11%
Fillmore -8% -16%
Freeborn -5% -15%
Goodhue -2% -7%
Grant -4% -11%

SourceMinnesota Compass. (2@&nographics: Populatitps://www.mncompass.org/demographics/population

Data release notes: Minnesota Compass develops projections periodically based on ACS data but does notidmtiywihba new proj
released.
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A4. Projected population change by county from 2019-2050 (continued)

Projected change Projected change

County from 2019-2030 from 2019-2050
Hennepin 11% 25%
Houston -4% -12%
Hubbard -1% -1%
Isanti -1% -1%
Itasca 5% 5%
Jackson 6% 9%
Kanabec -9% -18%
Kandiyohi 0% 0%
Kittson -4% -11%
Koochiching -14% -30%
Lac qui Parle -18% -26%
Lake -10% -21%
Lake of the Woods -10% -23%
Le Sueur -1% -1%
Lincoln -3% -5%
Lyon -2% -2%
Mahnomen 3% 4%
Marshall 1% -1%
Martin -5% -13%
McLeod 0% -1%
Meeker -3% -4%
Mille Lacs -3% -8%
Morrison -2% -2%
Mower -5% -11%
Murray -6% -12%
Nicollet 1% 3%
Nobles 0% 1%
Norman -9% -19%
Olmsted 7% 11%
Otter Tail -1% -3%

SourceMinnesota Compass. (2@&nographics: Populatitps://www.mncompass.org/demographics/population

Data release notes: Minnesota Compass develops projections periodically based on ACS data but does notictmisywilhba new proj
released.
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A4. Projected population change by county from 2019-2050 (continued)

Projected change Projected change

County from 2019-2030 from 2019-2050
Pennington 3% 5%
Pine -1% -5%
Pipestone -11% -18%
Polk 3% 3%
Pope -4% -8%
Ramsey 12% 25%
Red Lake -3% -6%
Redwood -14% -24%
Renville -14% -25%
Rice -3% -6%
Rock -2% -3%
Roseau 6% %
Scott 16% 35%
Sherburne 1% 6%
Sibley -4% -9%
St. Louis 1% -1%
Stearns -2% 0%
Steele 3% 1%
Stevens 1% 0%
Swift -11% -16%
Todd -5% -6%
Traverse -17% -36%
Wabasha -5% -12%
Wadena -1% 0%
Waseca 3% 1%
Washington 9% 21%
Watonwan 0% -3%
Wilkin -1% -9%
Winona -4% -12%
Wright 5% 14%
Yellow Medicine -2% -4%
Minnesota 8% 20%

SourceMinnesota Compass. (2@&nographics: Populatitps://www.mncompass.org/demographics/population

Data releaseotesMinnesota Compass develops projections periodically based on ACS data but does not identify when new projecti
released.
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Age
A5. Minnesota population by age, current (2019) and projected (2025-2070)

Age group 2019 2025 2030 2035 2040 2045 2050 2055 2060 2065 2070

0-4 6% 6% 6% 6% 6% 6% 6% 6% 5% 5% 5%

5-17 17% 16% 16% 16% 16% 16% 15% 15% 15% 15% 15%
18-64 61% 58% 57% 57% 57% 58% 58% 58% 58% 58% 58%
65+ 16% 19% 21% 22% 21% 21% 21% 21% 22% 22% 22%
Total 5.6 5.8 6.0 6.1 6.2 6.3 6.4 6.5 6.6 6.7 6.8

population (in

millions)

SourceMinnesota Compass. (2@&nographics: Agtps://www.mncompass.org/derhagrage

Data release notdtinnesota Compass develops projections periodically based on ACS data but does not identify when new projecti
released.

A6. Age by county group, 2018

County group Under5 5-17 Under 18 18-24 25-34 35-44 45-54 55-64 18-65 65-74 75+ 65+

Anoka County 6% 17% 23% 7% 13% 14% 14% 14% 62% 9% 5% 14%
Carver/Scott 6% 21% 27% 8% 11% 15% 15% 13% 62% 7% 4% 11%
counties

Central county 7% 20% 27% 7% 13% 14% 13% 12% 59% 7% 5% 12%
group

Central 6% 16% 22% 12% 11% 12% 13% 13% 61% 9% 7% 16%
Southern

county group

Central 6% 18% 24% 8% 10% 11% 12% 15% 56% 10% 9% 19%
Southwest

county group

Dakota County 6% 18% 24% 8% 13% 14% 13% 14% 62% 9% 5% 14%
Eastern Central 6% 16% 22% 8% 12% 12% 14% 15% 61% 11% 7% 18%
county group

Eastern 6% 18% 24% 9% 11% 10% 11% 14% 55% 12% 8% 20%
Northwest

county group

Eastern 6% 15% 21% 12% 11% 10% 12% 15% 60% 11% 8% 19%
Southern

county group

Hennepin 6% 15% 21% 8% 17% 14% 12% 13% 64% 8% 6% 14%
County

SourceRuggles, S., Flood, S., Goeken, R., Grdveyed, E., Pacas, J., & Sobek, M. (PQRAF USA: Version dafaset]. IPUMS USA.
https://doi.org/10.18128/D010.V10.0

Data release notes: ACS data are collected and released annuallgaBedztlaeeyesr after they were collected, typically near the end of
year; 2019 data will be available in December 2020.
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A6. Age by county group, 2018 (continued)

County group Under5 5-17 Under 18 18-24 25-34 35-44 45-54 55-64 18-65 65-74 75+ 65+

Lower 5% 16% 21% 6% 10% 10% 12% 17% 55% 13% 10% 23%
Northeast

county group

Middle Central 6% 18% 24% 6% 11% 11% 11% 16% 55% 12% 10% 22%
county group

Olmsted County 7% 17% 24% 8% 14% 13% 13% 13% 61% 8% 7% 15%
Ramsey County 6% 17% 23% 9% 17% 13% 11% 12% 62% 9% 6% 15%
Southern 6% 18% 24% 8% 11% 12% 12% 14% 57% 10% 9% 19%
county group

Southern 6% 18% 24% 7% 10% 11% 12% 15% 55% 11% 11% 22%
Southwest

county group
Stearns County 7% 16% 23% 15% 13% 11% 11% 12% 62% 8% 6% 14%

Upper 5% 14% 19% 11% 11% 11% 12% 15% 60% 12% 9% 21%
Northeast
county group

Washington 6% 19% 25% 7% 12% 14% 13% 14% 60% 9% 6% 15%
County

West Central 5% 15% 20% 8% 11% 11% 11% 16% 57% 12% 11% 23%
county group

Western 7% 17% 24% 10% 13% 12% 11% 13% 59% 9% 7% 16%
Northwest
county group

Western 7% 14% 21% 17% 13% 12% 10% 12% 64% 8% 6% 14%
Southern
county group

Western 7% 16% 23% 8% 12% 10% 11% 15% 56% 11% 10% 21%
Southwest
county group

Wright County 7% 21% 28% 8% 11% 14% 15% 12% 60% 7% 5% 12%
Minnesota 6% 17% 23% 9% 14% 13% 12% 13% 61% 9% 7% 16%

Source: Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & S6hdMSVU 2020 rsion {dafaset]. IPUMS USA.
https://doi.org/10.18128/D010.V10.0

Data release tes:ACS datarecollected and released annuallyai@etteased the year afftety wereollected, typically near the end of the
year; 2019 data will be available in December 2020.
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Citizenshi@and foreigrborn individuals

A7. Citizenship by county group, 2018

Born outside U.S.

Natural born  Naturalized Foreign (including to
County group U.S. citizen citizen Non-citizen born? U.S. parents)
Anoka County 91% 5% 3% 9% 9%
Carver/Scott counties 90% 6% 3% 9% 10%
Central county group 95% 3% 2% 5% 5%
Central Southern county group 94% 2% 3% 5% 6%
Central Southwest county group 96% 2% 1% 3% 4%
Dakota County 89% 6% 4% 10% 11%
Eastern Central county group 98% 1% 0% 1% 2%
Eastern Northwest county group 98% 1% 0% 1% 2%
Eastern Southern county group 98% 1% 1% 2% 2%
Hennepin County 85% 7% 7% 14% 15%
Lower Northeast county group 98% 1% 0% 2% 2%
Middle Central county group 98% 0% 1% 2% 2%
Olmsted County 89% 6% 5% 11% 11%
Ramsey County 84% 8% 7% 15% 16%
Southern county group 92% 2% 5% 8% 8%
Southern Southwest county group 92% 3% 4% 7% 8%
Stearns County 91% 3% 5% 8% 9%
Upper Northeast county group 98% 1% 1% 2% 2%
Washington County 92% 5% 2% 8% 8%
West Central county group 98% 1% 1% 2% 2%
Western Northwest county group 97% 1% 2% 3% 3%
Western Southern county group 95% 1% 3% 4% 5%
Western Southwest county group 95% 2% 3% 4% 5%
Wright County 98% 1% 1% 2% 2%
Minnesota 91% 5% 4% 9% 9%

Source: Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sété IV E020¢rsion Jdafaset]. IPUMS USA.
https://doi.org/10.18128/D010.V10.0

aThe Census Bureau defines the fboeigpopulation as individuals who are not U.S. citizens at birth.

Data release notes: ACS data ardenbbend released annually. Data are released the year after they were collected, typically near the
year; 2019 data will be available in December 2020.
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Disabilities
A8. Autism spectrum disorder diagnoses among children age 3-17, 2018-2019

Percentage of all children
age 3-17 in Minnesota

Diagnosed with an autism spectrum disorder 2%

SourceData Resource Center for Child & Adolescent Hedltla (nndpbnal survey of <childrenbds hea
https://www.childhealthdata.org/browse/survey

Data release notébesed at a come from the annual Nati onal Survey of Chi
Health does not identify when to expect new data.

A9. Prevalence of disabilities by county group, 2018

Any Vision Hearing Ambulatory Cognitive Self-care Independent

County group disability  difficulty  difficulty difficulty difficulty difficulty  living difficulty
Anoka County 11% 1% 4% 5% 4% 2% 3%
Carver/Scott counties 7% 0% 2% 3% 3% 1% 2%
Central county group 10% 3% 4% 5% 5% 3% 3%
Central Southern 9% 1% 3% 5% 3% 2% 3%
county group

Central Southwest 13% 3% 5% 7% 5% 2% 5%
county group

Dakota County 10% 2% 3% 4% 1% 2% 4%
Eastern Central 15% 3% 5% 7% 6% 3% 5%
county group

Eastern Northwest 16% 3% 5% 7% 6% 3% 6%
county group

Eastern Southern 13% 2% 6% 5% 4% 3% 4%
county group

Hennepin County 10% 2% 3% 4% 1% 2% 1%
Lower Northeast 17% 2% 6% 8% 5% 3% 7%
county group

Middle Central 15% 2% 6% 8% 5% 4% 6%
county group

Olmsted County 11% 2% 3% 5% 4% 2% 3%
Ramsey County 10% 1% 2% 5% 5% 3% 5%
Southern county group 14% 3% 4% 6% 6% 3% 6%
Southern Southwest 16% 3% 5% 8% 7% 4% 6%

county group
Source: Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E.SBbheksMl. (202UMS USA: Version ldafaset]. IPUMS USA.
https://doi.org/10.18128/D010.V10.0

Data release notes: ACS data are collected and released annually. Data are released thergeznllaitezdhgypically near the end of the
year; 2019 data will be available in December 2020.
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A9. Prevalence of disabilities by county group, 2018 (continued)

Any Vision Hearing Ambulatory Cognitive Self-care Independent

County group disability difficulty difficulty difficulty difficulty difficulty  living difficulty
Stearns County 12% 2% 3% 6% 5% 2% 4%
Upper Northeast 15% 2% 5% 7% 6% 3% 5%
county group

Washington County 10% 2% 3% 4% 4% 2% 3%
West Central 15% 2% 5% 7% 5% 4% 6%
county group

Western Northwest 13% 2% 5% 6% 4% 1% 4%
county group

Western Southern 11% 2% 4% 6% 5% 3% 5%
county group

Western Southwest 14% 1% 5% 7% 5% 3% 6%
county group

Wright County 12% 1% 4% 7% 4% 3% 4%
Minnesota 12% 2% 4% 5% 5% 2% 4%

Source: Ruggles, S., Floo@G&ken, R., Grover, J., Meyer, E., Pacas, J., & Sobek,|RUKZB20$A: Version ldafaset]. IPUMS USA.
https://doi.org/10.18128/D010.V10.0

Data release notes: ACSalateollected and releasadiually. Dataiereleased the year afteyweecollected, typically near the end of the
year; 2019 data will be available in December 2020.

A10. K-12 public school students enrolled in special education in Minnesota, 2017

Percentage of all K-12
public school students

Enrolled in special education 12%
SourceThe Annie E. Casey Foundation. (Ria03ount data centéips://datacentédscount.org/data/tablestk82tudentgnrolledin
speciakducation

Data release noté&se Annie E. Casey Foundation uses data from the Minnesota Departmenthefdatateatieneleased yearly, but
the Foundation does not identify whietatzewill be released.

All. Children age 3-17 receiving early intervention, special education, or other related services for
a developmental disability, 2011

Percentage of all children
age 3-17 in Minnesota

Receives early intervention, special education, or
other related services for a developmental disability 11%

Source: Centers for Disease Control and Preventidatigmal. environmental public health tracking network
https://ephtracffindc.gov/DataExplorer

Data release not&se Centers for Disease Control and Prevention uses data from the U.S. Department of Education and does not ic
new data can be expected.
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https://datacenter.kidscount.org/data/tables/1832-k-12-students-enrolled-in-special-education
https://ephtracking.cdc.gov/DataExplorer

Educational attainment

A12. Educational attainment of adults age 25 and older in Minnesota by county group, 2018

Less than Some Advanced @At least some
County group high school High school College AA BA Degree college
Anoka County 7% 28% 22% 12% 21% 10% 65%
Carver/Scott counties 4% 19% 19% 13% 29% 16% 77%
Central county group 6% 32% 21% 15% 17% 9% 62%
Central Southern 7% 31% 23% 12% 20% 8% 62%
county group
Central Southwest 6% 31% 27% 14% 14% 8% 62%
county group
Dakota County 4% 19% 18% 12% 33% 13% 77%
Eastern Central 8% 36% 27% 11% 13% 5% 56%
county group
Eastern Northwest 8% 30% 23% 12% 19% 8% 62%
county group
Eastern Southern 8% 34% 19% 13% 17% 9% 58%
county group
Hennepin County 6% 16% 18% 9% 32% 19% 77%
Lower Northeast 5% 33% 28% 12% 15% 7% 62%
county group
Middle Central county 7% 35% 25% 11% 14% 8% 58%
group
Olmsted County 4% 18% 16% 15% 28% 19% 78%
Ramsey County 9% 20% 18% 9% 25% 17% 71%
Southern county group 9% 36% 20% 11% 16% 7% 55%
Southern Southwest 10% 36% 21% 13% 15% 5% 54%
county group
Stearns County 8% 26% 21% 15% 19% 12% 66%
Upper Northeast 6% 25% 26% 15% 18% 10% 69%
county group
Washington County 4% 19% 22% 11% 29% 15% 77%
West Central 8% 30% 23% 16% 16% 7% 62%
county group
Western Northwest 5% 30% 23% 14% 20% 8% 65%

county group
Source: Ruggles, S., Flood, S., GoekeoyB., Iy Meyer, E., Pacas, J., & Sobek, MIFRD2B)USA: Version ldafaset]. IPUMS USA.
https://doi.org/10.18128/D010.V10.0

Data release notes: ACS data are collected and released aremeatbleBsed the year after they were collected, typically near the end ¢
year; 2019 data will be available in December 2020.
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A12. Educational attainment of adults age 25 and older in Minnesota by county group, 2018
(continued)

Less than Some Advanced At least some

County group high school High school College AA BA Degree college
Western Southern 7% 23% 19% 16% 23% 13% 70%
county group

Western Southwest 7% 33% 23% 11% 19% 8% 61%
county group

Wright County 4% 32% 20% 14% 18% 12% 64%
Minnesota 7% 24% 21% 12% 24% 13% 69%

Source: Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & S6hdMSVU 2020 rsion jdafaset]. IPUMS USA.
https://doi.org/10.18128/D010.V10.0

Data release notes: ACSalateollected and released annuallyai@etteased the year afitery wee collected, typically near the end of the
year; 2019 data will be available in Decerber 202

Employmenand income

Employment

A13. Labor force, employment, unemployment, and unemployment rate by county for individuals
age 16 and older, August 2020

County Labor force  Employment Unemployment Unemployment rate
Aitkin 7,351 6,812 539 7%
Anoka 199,219 184,056 15,163 8%
Becker 19,247 18,183 1,064 6%
Beltrami 24,980 23,440 1,540 6%
Benton 22,299 20,943 1,356 6%
Big Stone 2,442 2,353 89 4%
Blue Earth 40,627 38,087 2,540 6%
Brown 14,578 13,902 676 5%
Carlton 17,306 15,952 1,354 8%
Carver 58,493 54,862 3,631 6%
Cass 14,800 13,494 1,306 9%
Chippewa 6,943 6,618 325 5%
Chisago 29,865 27,863 2,002 7%

SourceMinnesota Department of Employment and Economic Developi@ennt{2088jnployment ratéss:fhn.gov/deed/data/current
econhighlights/countgemployment.jsp

Note: These data are not seasonally adjusted; the Minnesota Department of Employment and Economic Develegeesdrddlys not pre
adjusted data by county.

Data release notes: Dak@ased monthly.
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Al3. Labor force, employment, unemployment, and unemployment rate by county for individuals
age 16 and older, August 2020 (continued)

County Labor force Employment Unemployment Unemployment rate
Clay 36,040 34,492 1,548 4%
Clearwater 4,332 4,045 287 %
Cook 3,113 2,920 193 6%
Cottonwood 6,149 5,867 282 5%
Crow Wing 33,125 30,946 2,179 7%
Dakota 243,940 225,338 18,602 8%
Dodge 11,838 11,242 596 5%
Douglas 21,578 20,622 956 4%
Faribault 7,031 6,613 418 6%
Fillmore 11,553 11,001 552 5%
Freeborn 16,646 15,651 995 6%
Goodhue 27,305 25,705 1,600 6%
Grant 3,393 3,240 153 5%
Hennepin 724,363 661,800 62,563 9%
Houston 9,907 9,497 410 4%
Hubbard 10,017 9,418 599 6%
Isanti 21,124 19,674 1,450 7%
Itasca 21,815 19,945 1,870 9%
Jackson 5,865 5,612 253 4%
Kanabec 9,021 8,459 562 6%
Kandiyohi 24,591 23,441 1,150 5%
Kittson 2,349 2,242 107 5%
Koochiching 5,848 5,441 407 7%
Lac qui Parle 3,603 3,453 150 4%
Lake 5,414 5,053 361 7%
Lake of the Woods 2,430 2,276 154 6%
Le Sueur 15,899 14,923 976 6%
Lincoln 3,245 3,144 101 3%
Lyon 14,638 13,984 654 5%
Mahnomen 2,537 2,195 342 14%

Source: Minnesota Department of Employment and Economic Develofuenty (202®ployment ratgss://mn.gov/deed/data/current
econhighlights/countgemployment.jsp

Note: These data are not seasonally adjusted; the Minnesota Department of Employment and Economic Develegeesudrddls not pre
adjsted data by county.

Data release notes: Data released monthly.
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Al3. Labor force, employment, unemployment, and unemployment rate by county for individuals
age 16 and older, August 2020 (continued)

County Labor force Employment Unemployment Unemployment rate
Marshall 5,225 5,000 225 4%
Martin 10,230 9,696 534 5%
McLeod 19,418 18,255 1,163 6%
Meeker 13,386 12,773 613 5%
Mille Lacs 12,790 11,810 980 8%
Morrison 17,571 16,706 865 5%
Mower 21,004 19,890 1,114 5%
Murray 4,689 4,492 197 4%
Nicollet 21,003 19,799 1,204 6%
Nobles 11,610 11,071 539 5%
Norman 3,282 3,091 191 6%
Olmsted 89,900 84,306 5,594 6%
Otter Tall 31,426 29,969 1,457 5%
Pennington 8,544 8,177 367 4%
Pine 15,067 13,940 1,127 8%
Pipestone 4,810 4,646 164 3%
Polk 16,187 15,276 911 6%
Pope 6,616 6,310 306 5%
Ramsey 297,175 270,393 26,782 9%
Red Lake 2,179 2,087 92 4%
Redwood 7,778 7,363 415 5%
Renville 8,455 8,033 422 5%
Rice 38,135 35,906 2,229 6%
Rock 5,736 5,546 190 3%
Roseau 7,944 7,553 391 5%
Scott 83,937 78,080 5,857 7%
Sherburne 51,858 48,599 3,259 6%
Sibley 8,438 7,991 447 5%

Source: Minnesota Department of Employment and Economic Develof@uenty (202®ployment ratgss://mn.gov/deed/data/current
econhighlights/countgemployment.jsp

Note: These data are not seasonally adjusted; the Minnesota Department of Employment and Economic Develegeesdrddlys not pre
adjusted data by county.

Data release tes: Data released monthly.
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Al3. Labor force, employment, unemployment, and unemployment rate by county for individuals
age 16 and older, August 2020 (continued)

County Labor force Employment Unemployment Unemployment rate
St. Louis 99,083 91,258 7,825 8%
Stearns 92,161 86,679 5,482 6%
Steele 21,843 20,620 1,223 6%
Stevens 5,397 5,218 179 3%
Swift 5,050 4,697 353 7%
Todd 13,840 13,196 644 5%
Traverse 1,789 1,732 57 3%
Wabasha 12,355 11,734 621 5%
Wadena 6,181 5,811 370 6%
Waseca 9,225 8,621 604 7%
Washington 143,213 133,695 9,518 7%
Watonwan 6,568 6,267 301 5%
Wilkin 3,442 3,319 123 4%
Winona 29,391 27,840 1,551 5%
Wright 74,935 70,611 4,324 6%
Yellow Medicine 5,402 5,176 226 4%
Minnesota 3,119,847 2,897,520 222,327 7%

Source: Minnesotap@rtment of Employment and Economic DevelopmeBauy2g2memployment ratéss://mn.gov/deed/data/current
econhighlights/countgemployment.jsp

NoteThese data are not seasonally adjhstdétinhesota Department of Employment and Economic Development does not provide se:
adjusted data by county.

Data release not&ata released monthly.
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Income
Al4.Income by county group for individuals age 16 and older, 2018

Median wage

Individuals and salary
Median total reporting wage Median wage and  income for those

County group personal income and salary income salary income reporting wages

Anoka County $35,900 73% $28,000 $42,000
Carver/Scott counties $40,000 72% $30,000 $50,000
Central county group $30,000 74% $23,800 $36,000
Central Southern county group $30,000 68% $13,800 $35,000
Central Southwest county group $30,000 64% $13,000 $35,000
Dakota County $36,000 2% $27,000 $42,000
Eastern Central county group $28,400 66% $14,500 $36,200
Eastern Northwest county group $24,000 58% $6,000 $30,000
Eastern Southern county group $28,000 68% $15,000 $34,000
Hennepin County $35,400 72% $25,700 $41,200
Lower Northeast county group $24,000 59% $6,400 $30,000
Middle Central county group $25,000 60% $9,600 $32,000
Olmsted County $35,000 71% $22,100 $40,000
Ramsey County $30,000 70% $20,000 $34,500
Southern county group $28,800 67% $18,000 $35,000
Southern Southwest county group $27,000 62% $10,000 $32,000
Stearns County $25,400 72% $15,000 $30,000
Upper Northeast county group $25,200 66% $12,000 $31,500
Washington County $40,000 72% $25,000 $45,000
West Central county group $29,220 62% $8,900 $33,800
Western Northwest county group $30,000 69% $20,000 $35,000
Western Southern county group $26,300 72% $15,000 $30,000
Western Southwest county group $29,000 65% $13,000 $30,000
Wright County $36,800 72% $32,000 $50,000
Minnesota $32,000 69% $20,000 $38,000

Source: Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sété IV E020¢rsion ldafaset]. IPUMS USA.
https://doi.org/10.18128(1@10.0

Data release notes: ACSalatzollected and released annuallyai@edteased the year affteyweecollected, typically near the end of the
year; 2019 data will be available in December 2020.
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Familycompositiorand marital status

Houseéhold-level data

Al15. Family composition by county group, 2018

Single Single Unmarried Unmarried
Married couple Married female with  male with Other non-  couple with  couple with
with minor couple with no minor minor Other family Living family minor no minor Households

County group children minor children children children  households alone households children children with children
Anoka County 23% 32% 4% 1% 7% 23% 3% 4% 3% 64%
Carver/Scott counties 34% 32% 2% 2% 5% 18% 1% 2% 3% 2%
Central county group 20% 33% 5% 2% 5% 22% 2% 4% 6% 65%
Central Southern 18% 33% 2% 3% 4% 30% 3% 3% 4% 59%
county group

Central Southwest 20% 34% 4% 1% 5% 29% 2% 2% 5% 61%
county group

Dakota County 24% 31% 4% 2% 6% 23% 2% 3% 4% 64%
Eastern Central 18% 36% 3% 1% 6% 24% 3% 4% 6% 61%
county group

Eastern Northwest 15% 34% 5% 1% 6% 30% 1% 3% 4% 58%
county group

Eastern Southern 18% 33% 3% 1% 5% 31% 1% 2% 5% 57%
county group

Hennepin County 18% 26% 4% 1% 5% 32% 5% 2% 5% 52%
Lower Northeast 15% 36% 3% 1% 5% 31% 1% 2% 7% 56%

county group
Source: Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & S6hdMSV §2020¢rsion {dafaset]. IPUMS UB#ps://doi.org/10.18128/D010.V10.0

Data releasetes: ACS data are collected and released annually. Data are released the year after they were collected] tfpttvaleas2Ghe data will be available in December
2020.
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A15. Family composition by county group, 2018 (continued)

Single Single Unmarried Unmarried
Married couple Married female with  male with Other non-  couplewith  couple with
with minor couple with no minor minor Other family Living family minor no minor Households

County group children minor children children children  households alone households children children with children
Middle Central 17% 39% 4% 1% 4% 27% 2% 2% 5% 63%
county group

Olmsted County 22% 30% 3% 1% 5% 32% 2% 1% 4% 57%
Ramsey County 17% 24% 6% 2% 6% 34% 5% 2% 5% 51%
Southern county group 20% 33% 4% 1% 3% 31% 1% 4% 3% 62%
Southern Southwest 16% 37% 3% 3% 2% 32% 2% 2% 4% 61%
county group

Stearns County 21% 31% 5% 2% 6% 26% 4% 1% 4% 60%
Upper Northeast 13% 31% 4% 1% 5% 32% 4% 2% 7% 52%
county group

Washington County 25% 34% 3% 1% 5% 24% 1% 2% 4% 66%
West Central 17% 41% 4% 0% 4% 28% 2% 1% 3% 63%
county group

Western Northwest 19% 33% 4% 1% 4% 31% 2% 2% 3% 60%
county group

Western Southern 20% 28% 5% 2% 6% 27% 6% 2% 4% 57%
county group

Western Southwest 21% 32% 4% 3% 3% 32% 1% 2% 3% 62%
county group

Wright County 28% 29% 3% 1% 8% 22% 2% 5% 3% 66%
Minnesota 20% 31% 4% 1% 5% 29% 3%? 2% 5% 58%

Source: Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & S¢SV E2020¢rsion ldafaset]. IPUMS UB#ps://doi.org/10.18128/D010.V10.0
aOf noffamily households in Minnesota, 76% consist of solely roommates, boarders, or lodgers; 21% consist daarigtheusgiebf; reod 3% consist of a combination.

Datarelease notes: ACS data are collected and released annually. Data are released the year after they weareardhected] ofglaljear; 2019 data will be available in Decembel
2020.
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A16. Households consisting of same sex couples (married or partnered) by county group, 2018

Households with same sex couples

County group (married or partnered)
Anoka County <1%
Carver/Scott counties <1%
Central county group <1%
Central Southern county group 1%
Central Southwest county group 1%
Dakota County <1%
Eastern Central county group <1%
Eastern Northwest county group 1%
Eastern Southern county group <1%
Hennepin County 1%
Lower Northeast county group 2%
Middle Central county group <1%
Olmsted County 1%
Ramsey County 1%
Southern county group <1%
Southern Southwest county group <1%
Stearns County <1%
Upper Northeast county group <1%
Washington County <1%
West Central county group <1%
Western Northwest county group <1%
Western Southern county group <1%
Western Southwest county group <1%
Wright County <1%
Minnesota 1%

Source: Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sété IV E020¢rsion ldafaset]. IPUMS USA.
https://doi.org/10.1812&8MV10.0

Data release notes: ACSal&izollected and released annuallyai®et¢teased the year afitety wereollected, typically near the end of the
year; 2019 data will be available in December 2020.
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A 17. Household size by county group, 2018

County group Median household size Average household size
Anoka County 2 2.6
Carver/Scott counties 2 2.8
Central county group 2 2.6
Central Southern county group 2 2.3
Central Southwest county group 2 2.4
Dakota County 2 2.5
Eastern Central county group 2 25
Eastern Northwest county group 2 2.4
Eastern Southern county group 2 2.3
Hennepin County 2 24
Lower Northeast county group 2 2.3
Middle Central county group 2 2.4
Olmsted County 2 2.3
Ramsey County 2 2.4
Southern county group 2 2.4
Southern Southwest county group 2 2.3
Stearns County 2 25
Upper Northeast county group 2 2.2
Washington County 2 2.6
West Central county group 2 2.3
Western Northwest county group 2 2.3
Western Southern county group 2 24
Western Southwest county group 2 24
Wright County 2 2.8
Minnesota 2 2.4

Source: Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & Sété IV E2020¢rsion Jdafaset]. IPUMS USA.
https://doirg/10.18128/D010.V10.0

Data release notes: ACSal&izollected and released annuallyaieet¢teased the year afitety wereollected, typically near the end of the
year; 2019 data will be available in December 2020.
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Personlevel data

A18. Marital status of individuals age 18 and older by county group, 2018

Divorced or
County group Married separated Widowed Never married
Anoka County 56% 13% 5% 27%
Carver/Scott counties 65% 9% 3% 22%
Central county group 56% 15% 3% 26%
Central Southern county group 52% 12% 6% 30%
Central Southwest county group 59% 10% 7% 25%
Dakota County 59% 12% 4% 25%
Eastern Central county group 56% 13% 6% 25%
Eastern Northwest county group 53% 11% 8% 28%
Eastern Southern county group 55% 11% 7% 27%
Hennepin County 49% 12% 4% 35%
Lower Northeast county group 58% 14% 7% 21%
Middle Central county group 63% 11% 5% 20%
Olmsted County 57% 11% 5% 27%
Ramsey County 44% 13% 5% 38%
Southern county group 60% 11% 6% 23%
Southern Southwest county group 59% 13% 8% 20%
Stearns County 53% 11% 5% 32%
Upper Northeast county group 49% 14% 8% 29%
Washington County 61% 10% 5% 24%
West Central county group 64% 10% 7% 20%
Western Northwest county group 57% 11% 7% 25%
Western Southern county group 49% 10% 4% 37%
Western Southwest county group 61% 9% 7% 23%
Wright County 59% 14% 3% 24%
Minnesota 54% 12% 5% 29%

Source: Ruggles, S., Flood, S., Goeken, R., Grover, J., Meyer, E., Pacas, J., & S6hdMSVU 2020 rsion jdafaset]. IPUMS USA.
https://doi.org/10.18128/D010.V10.0

NoteThe response options for marital status are mutually exclusive; thus, respondents are only counted undetheydahtewtay even i
multiple categories (e.g., an individuatiwbecisd and currently married would only be counted under the one category they select).

Data release notes: ACSalatzollected and released annuallyai@edteased the year afftety wereollected, typically near the end of the
year; 2019 datall be available in December 2020.
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A19. Children (under age 18) living in kinship care, not living with either parent, or in the care of a
grandparent, 2018-2020

Percentage of
Minnesota children

Living in kinship care 2%
Not living with either parent 4%
In the care of a grandparent 2%

SourceThe Annie E. Casey Foundation. (Rie&03ount data centéips://datacenter.kidscount.org/data/tablesiill@éBirkinshigare

Note Children are determined to be in kinship care when neither of their parents are present in the houseHoktethehdtildrisl nbée a
household does not consist of group quarters.

Data release notBsita come frohetCurrent Population Survey Annual Social and Economic Supplement, an annual survey conducte
U.S. Census Bureau. Howthase estimates represent a three year average. New estimates are expected in 2023.
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